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Academic Background
Ph.D. Louisiana State University, 1992.
M.B.A. University of Central Florida, 1987.

Academic Experience

Instructional Associate Professor of Business Administration, University of Mississippi (August, 2021 -
Present), Oxford, Mississippi.

Instructional Associate Professor of Marketing, University of Mississippi (August, 2019 - August, 2021),
Oxford, Mississippi. Teaching, research, and service.

Professor of Marketing and Abell Endowed Professor of Entrepreneurship, University of Louisiana Monroe
(August, 2007 - June, 2019), Monroe, Louisiana. Teaching, research, and service.

Professor of Marketing, University of Southern Mississippi (August, 1991 - May, 2007), Hattiesburg,
Mississippi. Teaching, research, and service.

Graduate Assistant, Louisiana State University (August, 1987 - May, 1991), Baton Rouge, Louisiana. Research
assistant.

Graduate Assistant, University of Central Florida (July, 1986 - June, 1987), Orlando, Florida. Teaching and
research assistant

Instructor, United States Naval Nuclear Power School (July, 1982 - June, 1986), Orlando, Florida. Taught
thermodynamics and reactor principles to sailors operating nuclear-powered ships and submarines.
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Presentation of Refereed Papers

International

Babin, L. A. (2020, March). ADA Website Compliance: What SME's Need to Know. Association for Small
Business and Entrepreneurship at the Federation of Business Disciplines, San Antonio, Texas.

Service to the University

University of Mississippi

Department Assignments

Faculty Advisor:

2022-2023: Pi Sigma Epsilon

Member:

2020-2021 — 2021-2022: Marketing Curriculum Committee

School Assignments

Facilitator:

2020-2021 — 2022-2023: SOBA Resilient Pedagogy Facilitator

Member:
2021-2022: Mississippi Day

2019-2020: Mississippi Day

University Assignments

Committee Member:
2022-2023: WOW! Faculty Fellow selection committee
2022-2023: S & R Review

2020-2021: Resilient Pedagogy Learning Community

Faculty Advisor:
2019-2020 — 2022-2023: Ole Miss Rotaract

2019-2020: Phi Sigma Epsilon

Program Representative:

2021-2022: Tool Box Talks

Thesis Assignments



Other Institutional Service Activities:
2021-2022 — 2022-2023: Croft Thesis Faculty Advisor for Nina Stragapede
2020-2021: Croft Thesis advisor for Kara Tate

2019-2020: Croft Thesis Third Reader

Service to the Profession

Academic Conference: Moderator / Facilitator

2020: Association for Small Business and Entrepreneurship at the Federation of Business Disciplines annual
conference, San Antonio, Texas. Moderated a session entitled, "Social Entrepreneurship.”

Reviewer - Article / Manuscript
2019 — 2022: Journal of Marketing Education. 1999-present.

2019 — 2022: Journal of Advertising. 2008 - present.

Officer: Organization / Association

2019: Association for Small Business and Entrepreneurship. President

Service to the Community

Other Community Service Activities

2019 — 2022: Rotary Club of Oxford, President-elect. Will assume the role of President on July 1, 2023.

Teaching Honors and Awards

Award

2022: 2023 Paragon Award nominee, UM Academic Outreach. Nominated for the 2023 Paragon Award in
online teaching.

2021: 2022 Paragon Award Honorable Mention, UM Academic Outreach. Runner-up for the 2022 Paragon
Award in online teaching. Received $500.

2021: WOW! the Online World Grant, UM Academic Outreach. Received WOW! Grant 2021 summer stipend
to revise MKTG 351 WEB to incorporate Yellowdig online discussion platform.

Certifications
Office2019: Microsoft Office Specialist: Excel Expert, 2023

Office2019: Microsoft Office Specialist: Excel Associate, 2021



