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alumni and friends

ith great enthusiasm, I share the 2024 issue of
BusinessFirst. We hope you enjoy this magazine that
showcases many of the wonderful programs at the Ole
Miss School of Business Administration.

In this issue, you can read about our students learn-
ing the skills of negotiation, a nontraditional student’s path to graduation
(and launching of a business), our MBA students giving back to the com-
munity and our faculty’s outstanding year in showcasing their research.

With record enrollment, we feature stories about the opportunities we
offer at the business school, as well as stories about job fairs, competitions,
graduate student leadership and the accomplishments of so many of our
students.

We are most grateful to our generous donors. Here you will have the op-
portunity to read about some of this year’s gifts that have benefited many
of our premier programs and helped provide financial support to some of
our most deserving students.

The Ole Miss School of Business Administration is an exceptional place
to learn and to work. Together, our faculty, staff, alumni and friends keep
us reaching new heights of excellence for our school and our university. I
am grateful every day for their dedication to our mission.

Thank you for taking the time to read this issue of BusinessFirst. 1 hope
you enjoy these stories.

Sincerely,

P

Ken Cyree, Dean
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I I he Center for Innovation and En-

trepreneurship at the University
of Mississippi has been a driving
force in the small business startup
- and entrepreneurship landscape
for a decade, providing education, support and
cutting-edge research to inspire students.

The purpose of the CIE is to provide students
with the knowledge, skills and experience neces-
sary to create innovative companies that provide
valuable services, products and employment.

The School of Business Administration es-
tablished the CIE, which is co-directed by Rich
Gentry, FNC Founders Chair in Entrepreneur-
ship, professor of management and chair of the
Department of Management; and Clay Dibrell,
professor of management and chair of entre-
preneurship, in 2014.

“After 10 years and a lot of dedication from our
faculty and staff, we have built some effective
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programs to support our students,” Gentry said.
“That support has led to some of the most excit-
ing businesses we have ever seen here.”

The CIE staff and faculty moved into their new
location at Conner Hall, Room 10, in 2015. The
office was designed to provide a welcoming en-
vironment for students, featuring two student
work centers, a conference/study corner and an
entrepreneurial library.

It alsois home to the student incubator, where
students can gather, research and work on their
entrepreneurial projects.

In October of the same year, the CIE received
the Emerging Entrepreneurship Center Award
at the Global Consortium of Entrepreneurship
Centers conference. It was the CIE’s first time to
compete for the honor.

Gentry and Dibrell brought their experience,
knowledge and expertise to continue the suc-
cess of the annual Gillespie Business Plan

CIE hosts Q&A CIE Staff . . .
; ; to Edith 16th Gillespie Business
panel to discuss wearing Fraze Pl titi
the Center and Shades Kelly-((_sreec; én Competition
what it offers mre (virtual)

Competition, the center’s flagship competition,
which reached its 20th year in April.

“As we plan the 21st Gillespie Business Plan
Competition, we honor two decades of Ole Miss
student innovation and entrepreneurship that
have transformed ideas into reality,” Dibrell
said. “This milestone is made even more signif-
icant as we commemorate the 10th anniversary
of the CIE, a beacon of creativity and enterprise
for our Ole Miss student entrepreneurs, staff,
faculty and Mississippi.”

The endowment supporting the Gillespie
Business Plan Competition was established
in 2006 to honor Edwin C. Gillespie, a 1943
UM graduate in business administration. Jean
Gillespie, his widow, and Joe Gillespie, his
brother and a 1950 graduate in liberal arts,
played a key role in creating the endowment to
support students in advancing entrepreneurial
concepts.

Fifty-four teams of Ole Miss students partic-
ipated in the 2024 edition of the competition,
with seven advancing to the final round. Each
of the seven finalists earned $1,250 in funding.

Owen Ridgeway, a senior entrepreneurship
major from Jackson; Preston Rollins, a senior
business management major from Atlanta; and
David Markham, a senior accounting major from
Houston, Texas, are the creators of SellVNTG
(pronounced Sell Vintage). Their startup won the
Edward G. Francis Sr. Entrepreneur Award and
claimed the first-place prize in the competition.

The team presented its idea for an online
vintage marketplace to the CIE 18 months ago,
Ridgeway said. Although the team participated
in the 2022 business model competition, it did
not make significant progress in that particular
challenge.

Gentry emphasized the importance of support
from judges, mentors, volunteers and donors in



2022

CIE student assistant
Meredith Heuring
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making the program successful and providing
budding entrepreneurs with valuable opportu-
nities. By working together, they can motivate
and support the next generation of leaders in
creating positive change, Dibrell added.

Since 2018, the CIE has built a tremendous
track record of successes including:

- More than 65 student ventures established
- More than 838 students advised

« 535 student teams participated
in CIE business competitions

« About 25% of participants funded
« More than $357,300 cash prizes awarded
« $89,000 in scholarships awarded.

| Ole Miss lt;
Family Business
Symposium
2022 | oo E

2023

2nd Annual PropelUp with
Mississippi State University

Gentry and Dibrell concur that the center’s
accomplishments reflect the backing of the
university.

Besides co-directors Gentry and Dibrell, the
CIE team is composed of Tong Meng, director
of programs; Caitlin Moak, director of student
marketing and communications; and Angelica
Owens, director of external relations. Each team
member is dedicated to a specific area of exper-
tise while also providing support across all areas.

“These milestones reflect a decade of nurtur-
ing entrepreneurial spirit and two decades of
inspiring entrepreneurial startups, setting the
stage for future pioneers to transform ideas into
impactful ventures,” Dibrell said.

BY ANGELICA OWENS

Business Fraternity Offers
New Networking Opportunity

Alpha Kappa Psi hosts first ‘Connect ‘n’ Sip: Business After Hours’

I Ihe University of Mississippi’s

chapter of Alpha Kappa Psi, a na-
tional business fraternity, host-
ed its first-ever “Connect ‘n’ Sip:

— Business After Hours” event on
Nov. 1, 2023 at the Gertrude C. Ford Ole Miss
Student Union.

The event kicked off with a networking session
for students, local business figures and univer-
sity faculty. President of the Ole Miss chapter,
Erin McNary, a senior general business major
from Lebanon, Illinois, expressed her enthusi-
asm for the event and its impact on the business
students in attendance. “Everything turned out
sowell,” she said. “I am hoping we can make this
an annual event. We are always looking to help
make each of our members more well-rounded.”

Following the networking session, attendees
had the opportunity to ask questions following
a panel discussion with university leaders and
members of the Oxford business community.
Below is a list of the panelists:

Sara Lou Burney, UM lecturer of accountancy

Keith Carter, UM vice chancellor for
intercollegiate athletics

Blake Dubinski, CEO, co-founder of GenTeal Apparel

Dean Douglas, former CEO, Syniverse

Tiffany Hawkins, senior vice president,
FCCI Insurance Group

Allen Kurr, vice president, OLC Economic
Development Foundation

Bill Salzman, vice president, government
relations, Nestle Purina Petcare

Peyton Warrington, associate administrator,
Baptist Memorial Hospital

The group discussion was the highlight of the
event, as the panelists delved into various cru-
cial topics relevant to the business world. Their
discussions covered personal and professional
transformations, the ever-evolving business
landscape in the post-COVID pandemic era and
strategies to develop leadership skills.

Several key points from the conversation re-
volved around the importance of associating

Kathryn Hall (left), a senior finance major from Hamilton,
Mississippi, and Caroline Hopkins, a senior marketing and
management double major from Madison, Alabama, visit
with Blake Dubinski, CEO and founder of GenTeal Apparel.

with individuals who contribute to your per-
sonal growth. “You are only as effective as the
people you surround yourself with,” said Peyton
Warrington. “Furthermore, the dynamic nature
of the business environment can make embark-
ing on a career seem daunting, but confronting
risks with self-assurance is a fundamental com-
ponent of achieving success.”

The backgrounds and experiences of the pan-
elists offered the audience a varied perspective
on essential business topics and the opportuni-
ty to hear various viewpoints.

The event promises to remain a vital platform
for students and professionals to connect, learn
and thrive in the ever-changing business land-
scape as Alpha Kappa Psi sets its sights on mak-
ing this an annual tradition.

Established in 1917, the Ole Miss School of
Business Administration has a mission to im-
prove business and society by inspiring stu-
dents, business and community leaders through
advancing business knowledge and capabilities.

BY SAMANTHA HENDRIX
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THE SECRET IS IN THE SAUCE

Business student goes from
immigrant to entrepreneur

This story was part of the 2024 Journey to Commencement series, which
celebrates the pinnacle of the academic year by highlighting University of
Mississippi students and their outstanding academic and personal journeys
from college student to college graduate.

hen Ya Xin Huang immi-
grated to the United States,
she was in middle school.
She had no idea at that
time what kind of opportu-

nities would be available to her for college.
She and her family arrived in Warrensburg,
Missouri, from China in 2012, when she was 11.
Huang not only had to learn how to adapt to a

new stage of life at an awkward age, but also to a
new country, culture and language.

“We were eager to create a life where we were
not reliant on others, a stark contrast from our
previous experiences,” said Huang, who gradu-
ated in May from the University of Mississippi
with a bachelor’s in entrepreneurship. “The op-
portunity to establish our own life and pursue
our dreams without depending on anyone else
was the driving force behind our move, ulti-
mately leading us to settle in Mississippi.”

Huang has worked hard for her Ole Miss de-
gree, and she has worked equally hard to de-
velop and perfect her own hibachi sauce. The
School of Business Administration has helped
her through her journey to obtain both.

After two years in Missouri, Huang and her
family moved to Clarksville, Tennessee, where
her parents looked for work that didn’t require
fluency in English. Eventually, they found em-
ployment in the restaurant business as back-of-
house employees, handling tasks such as dish-
washing, food prepping, cooking and running
deliveries.

In 2015, after a year in Tennessee, the Huang
family moved to Mississippi, settling in Forest,
a small community near Jackson. Here, Huang
attended Hawkins Middle School and Forest
High School, where she excelled academically,

Huang delivers her pitch at the Servin’ the
South Business Model Competition in November
2023 at the Jackson Avenue Center.

JIAN HUANG
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Huang bottles a fresh batch of her hibachi sauce at her family’s

taking numerous AP classes and eventually
graduating No. 6 in her class of 100 students.

During her freshman year of high school in
2016, Huang’s parents borrowed $50,000 to fi-
nance their own restaurant, Hibachi Express. The
family wanted the flexibility and stability of run-
ning their own business. The restaurant proved
successful in the small town of roughly 5,000,
and the Huangs have paid back their loans.

Most hibachi restaurants have their own form
of “yvum yum sauce,” but Huang had a vision for
her own concoction.

“Tknew I could make one that was better,” she
said. Her Sing Sauce was born in the kitchen of
her parents’ new restaurant.

Huang went from table to table, asking cus-
tomers their opinions on the sauce. She tested
it repeatedly, perfecting it for eight months,
soliciting suggestions on spice, salt and various
savory ingredients.

Within a year, the recipe was set.

During her senior year of high school, Huang
applied to four colleges: UM, Mississippi State,
Georgia Tech and the University of Georgia. She

restaurant, Hibachi Express, in Forest, Mississippi.

toured the two campuses in Mississippi and
was impressed by the beauty of the Ole Miss
campus.

In 2020, Huang enrolled at UM as a member
of the Sally McDonnell Barksdale Honors Col-
lege and a general business major. She received
financial support through various merit-based
and leadership scholarships.

The following year, she declared her major in
entrepreneurship, and in 2023, competed in the
Servin’ the South Business Model Competition
and the 2024 Gillespie Business Plan Competi-
tion, the two marquee competitions sponsored
by the Center for Innovation and Entrepreneur-
ship, housed in the business school.

In the Gillespie competition, she received
$1,250 as a finalist and won the Stephen E.
Rowell Entrepreneurship Award worth $5,000.

The center identified Huang as a promising
entrepreneur with a good product. The center’s
mentoring program pairs Ole Miss students
with a successful professional in a similar field.
Huang was matched with Karen Kurr of No
Time to Cook.

IddISSISSIW 40 ALISYIAINN O
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Her discipline and perseverance are amazing. Having navigated the food
industry myself, I know firsthand the obstacles to overcome. I have no
doubt that we will see Ya Xin’s sauce on grocery shelves in the future, and
I will be a faithful customer, as her Sing Sauce is absolutely delicious!”
— KAREN KURR

“It was a delight working with Ya Xin on her
Sing Sauce endeavor,” Kurr said. “Of all the stu-
dents I have worked with in the past, Ya Xin has
been one of my favorites.

“Her discipline and perseverance are amaz-
ing. Having navigated the food industry myself,
[ know firsthand the obstacles to overcome. I
have no doubt that we will see Ya Xin’s sauce
on grocery shelves in the future, and I will be a
faithful customer, as her Sing Sauce is absolute-
ly delicious!”

Huang plans to expand her sauce business af-
ter graduation. Her next steps include improve-
ments in bottling, labeling and distribution.

“My immediate plans for the distribution and
sales of the sauce involve several crucial steps,”
Huang said. “First, [ aim to obtain all the nec-
essary certifications and approvals required for
packaging the sauce. This includes completing
canning and Pathogen Reduction and Hazard

Analysis Critical Control Point classes at Missis-
sippi State University this fall.”

Once these regulatory milestones are
achieved, she plans to broaden her distribu-
tion strategy, selling the sauce to grocery stores
while simultaneously setting up an online shop
for nationwide shipping.

“I first met Ya Xin in fall 2020 when she was
a freshman taking my social entrepreneurship
class, and when our paths crossed again three
years later, she had her own sauce brand while
managing her parents’ restaurant,” said Tong
Meng, program director for the CIE.

“It’s such a privilege for me to have witnessed
her entrepreneurial journey through working
with her in our business competitions and the
CIE mentorship program. I wish her best of luck
as she starts her new chapter of life.”

BY HANNAH HOANG

Ya Xin Huang (center) celebrates with other winners of the 2024 Gillespie Business Plan Competition.
They include (from left) University of New Orleans student Andrew Bradford and Ole Miss

students Julien Bourgeois, Maryn Sifrit and Madison Hanna. Huang received $1,250 as a finalist

in the competition and $5,000 for winning the Stephen E. Rowell Entrepreneurship Award.

STELLA CONNELL

ELIZABETH PARKER

LET'S MAKE A DEAL

Keith Morris, (back left), adjunct instructor of management, and Kenny Gowen (front left), president
of Charter Medical, negotiate with Quirin Wild over a land deal. Live negotiations are a component of
BUS 322: Negotiation and Dispute Resolution, a business course available to all Ole Miss students.

Former executive imparts
importance of negotiation skills

egotiation can
be thought of as
an art or a skill,
but it is a neces-
sary component
of many business transactions.
Keith Morris, formerly of Shell
Qil, brought his skills of nego-
tiation to the business school’s
classroom when he joined as
an adjunct instructor in 2020.

For over 30 years in 38
countries, Morris provided
commercial leadership, con-
tract development and nego-
tiations for Shell Oil and its
global affiliates.

When Morris discovered
that Ole Miss offered BUS 322:
Negotiation and Dispute Res-
olution, he decided to use his
experience in negotiation of
commercial arrangements and
take the class to a whole new
level, providing students an
opportunity to strengthen their
skills in this important area.

“We learn in the course
materials that the most dan-
gerous negotiation is the
one that you are in and don’t
know it because at that mo-
ment you are willing to accept
what someone else thinks you
should receive instead of what
you may require,” Morris said.
“The live negotiation requires
preparation in looking at the
opportunity from all sides of
the transaction, including the
counterparty, tactics and an
overall aspired deal frame
presented persuasively to gain
the best outcome.”

Morris began the process of
a live negotiation as part of the
curriculum of the class, using
his personal and professional
contacts, inviting them to speak
to his classes and serve as the
voice across the table in the live
negotiation setting.

“Keith Morris represents
what is best about Ole Miss,”

said Rich Gentry, chair of
the management department.
“Upon joining faculty (during
COVID), he recognized an im-
portant need for our students
and built a marquee program
to address that need while
building stronger connections
to local industry.”

In November, Morris orches-
trated a live negotiation with
Kenny Gowen representing
the fictional Downhome Prop-
erties in the sale of a one-acre
lot on West Jackson Avenue.
Gowen owns Charter Medical
LLC and other local business-
es in health-related fields in
the Oxford area.

“The case study itself was
developed due to my prior
business experiences and
recognizing many people may
not prepare sufficiently for ne-
gotiations, and therefore the
advantage it can bring to Ole

Continued on page 13
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Retail Robots Should Brin

Barry Babin Nobuyuki Fukawa

A customer interacts with a Starship food delivery robot at the
University of Mississippi. Marketing professor Barry Babin has
published a study on how robotic shopping assistants should look
and act. The investigators say Ole Miss’ implementation of food
delivery robots is an example of widespread adoption of RSAs.

Study finds ‘uncanny valley’ may influence customer preference

in robotic shopping assistants.

oliday shoppers who venture
into retail stores this season
may find themselves asking
robots, not human sales associ-
ates, for guidance.

But how should these robots look? And how
should they respond? Barry J. Babin, Universi-
ty of Mississippi’s Phil B. Hardin Professor of
Marketing, gives insight into customer prefer-
ence when it comes to robotic shopping assis-
tants in a new study published in the Journal of
Consumer Behavior.

“The research investigates how robotic
shopping assistants, or RSAs, should be de-
signed,” said Babin, who also serves as chair
of the Department of Marketing, Analytics and

Professional Sales. “Two basic questions are
addressed: How human should a robot appear?
Also, should the robot just try to solve a problem
for a customer, or should the robot go beyond
task completion and provide entertainment?”

Robots can be made with humanlike appear-
ances and mannerisms, or they can be as sim-
ple as a flat-screen panel — even looking like an
ATM, Babin said. They can provide a practical
benefit, such as directing a customer to a prod-
uct. They can also provide a personal or emo-
tional benefit, even telling jokes.

Babin and his co-authors surveyed more
than 200 customers who have interacted
with SoftBank’s Pepper robot, a humanoid
robot launched in Japan almost a decade ago.

Skills, continued from page 11

Miss graduates in the market-
place,” Morris said.

Four students participated
in the negotiation with Gow-
en: James Alexander, a junior
from Plainfield, Illinois, major-
ing in business management;
Gregory Magone a senior from
Naples, majoring in real estate;
Drew Weber, a junior from St.
Louis, majoring in finance;
and Quirin Wild, a sophomore
from Dresden, Germany, ma-
joring in real estate.

Each student presented vari-
ous scenarios for the purchase,
including a combination of
cash payments, owner financ-
ing, joint venture or retained

economic interests following
the sale. Gowen reminded the
students that he did not have to
sell the property, and he would
not negotiate against himself.

“The purpose of Keith's
class is to impress upon his
students that people who de-
velop strong negotiating skills
achieve more,” Gowen said.
“His premise is that prepara-
tion is key to negotiating.

“I was asked to transfer the
student into an uncomfort-
able area that exposed any
lack of preparedness. Also, I
wanted to apply pressure to
simulate an actual negotiating
event to see how the student

responded. My goal was to
help illustrate and reinforce all
Keith was teaching.”

The deal Gowen ultimately
accepted after much give-and-
take was from Wild that totaled
$2.6 million for the purchase
of the property.

“Keith loves these students
and simply could not let them
leave without giving them his
best effort,” Gentry said. “Be-
yond being a great teacher,
he is a great example of all
we hope to accomplish in the
classroom. I'm going to miss
him.”

BY STELLA CONNELL
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The researchers conducted follow-up exper-
iments examining customer responses to
RSAs that could be controlled in the lab to re-
flect humanoid and nonhumanoid character-
istics paired with practical or more personal
attributes.

The results suggest that customers prefer
humanoid RSAs with practical attributes over
a humanoid RSA that provides entertainment.

“The consistent result across all studies is that
humanlike RSAs’ attempt to entertain did not re-
sult in favorable outcomes relative to other con-
ditions,” Babin said. “Thus, particularly when a
robot is humanlike, it should just be designed to
provide utilitarian (practical) benefits.”

Anthropomorphism, or nonhuman objects
taking on human characteristics, is a factor in
the findings, Babin said.

“Our results suggest that the ‘uncanny val-
ley’ theory is at play,” he said. “Basically, when
nonhuman things look or act too human, we
react with a sense of creepiness.

“In highly anthropomorphic conditions, the
sense of uncanniness can create a negative re-
action. Thus, when the robot looks human and
tries to joke around, it does not come across
well.”

Nobuyuki Fukawa is a co-author of the study
and associate professor of marketing at the
Missouri University of Science and Technol-
ogy. The research employs a novel approach
that analyzes both unstructured and struc-
tured data simultaneously, Fukawa said.

“A side benefit of our method is that the
analysis software that we used allowed us to
combine closed-ended, structured data, such
as ratings, with unstructured data, like the
written comments that coincide with a num-
bered rating,” he said.

“Investigators may struggle to combine
those things. Our method could be applied to a
wide range of big data research.”

Both Babin and Fukawa agree that the uti-
lization of RSAs will increase and hope their
study will give insight into how best to design
them. Fukawa said even Ole Miss’ implemen-
tation of Starship food delivery robots is an ex-
ample of widespread adoption. In this case, the
RSA is non-humanoid.

“There is a lot of successful marketing of
RSAs, and I have no doubt they will be used
more and more,” he said. “There are all kinds
of examples, such as cleaning robots that vac-
uum a store.”

Deploying RSAs has been beneficial for many
companies worldwide, Babin said.

“McDonald’s in France — and in some other
countries — has replaced counter service with
a large touch-screen panel where customers
place orders and pay,” Babin said. “They step
forward and their food drops into a chute.
Chatbots are another illustration.

“The cost advantage will be difficult to ignore
in the decision to deploy RSAs.”

BY ERIN GARRETT
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SHARING THE OLE MISS EXPERIENCE

Couple Commits to Scholarship
for Risk Management and
Insurance Majors

ongtime insur-
ance agency own-
er William Glass
and his wife, Meg,
__I are working to en-
sure University of Mississip-
pi students majoring in risk
management and insurance
have the resources needed to
succeed.

The Collierville, Tennessee,
couple has created the Wil-
liam L. and Meg Glass Scholar-
ship Endowment in the School

of Business Administration
with a gift of $50,000. They
described the Ole Miss risk
management and insurance,
or RMI, program as one of the
best in the country.

“I think it’s a top-notch pro-
gram and is well-respected
throughout the industry,” said
William Glass. “My son grad-
uated from the program in
2020, and I was very pleased
with the preparation he
received.

“Education costs are fairly
expensive, and the insurance
business has been good to me.
I felt like I should give back
and help other people have the
chance that I have had. I think
it’s important to give back.”

The Ole Miss RMI program is
one of only 34 Global Centers
of Insurance Excellence that
have been recognized across
11 countries. UM’s program
is among the oldest and larg-
est in the nation and boasts a

Participants at the Oct. 5 Ole Miss Risk Management and Insurance Career Fair learn about internship and
career opportunities available in the industry. More than 30 employers sent representatives to the RMI Career
Fair. The William L. and Meg Glass Scholarship will assist students in pursuing RMI degrees at Ole Miss.

AMY HOWELL

strong alumni network. Ole
Miss is one of only two South-
eastern Conference schools
with a risk management and
insurance major.

Andre Liebenberg, the
Gwenette P. and Jack W. Rob-
ertson Chair of Insurance and
professor of finance, said the
result of the Glasses’ sup-
port will be felt in student
recruitment.

“I appreciate the generosity
of Meg and William Glass in
providing scholarship sup-
port for our risk management
and insurance students. As a
result of their gift, and that of
our other scholarship donors,
we are better able to attract
and retain excellent students.
Scholarships significantly im-
pact students’ lives by allow-
ing them to concentrate on
their schoolwork and reducing
the amount of student debt
they will have to repay.”

The RMI curriculum focuses
on commercial risk manage-
ment and culminates in a cap-
stone course in which students
perform a comprehensive risk
management audit of a com-
pany, write a detailed report of
risk control and transfer recom-
mendations, and present their
solutions to a panel of experts.
Students determine where they
would fit best in the industry by
working as interns for six hours
of academic credit.

RMI faculty gives students
the knowledge and prepara-
tion they need to succeed in
their careers. Advisory board
members mentor students
and help keep the program

SUBMITTED

I hope the long-term
impact of our gift is
that there are students
who will get into risk
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Meg and William Glass, of Collierville,
Tennessee, created an endowment at
the business school to support the risk
management and insurance program.

connected to the industry.
Other highlights include RMI
career fairs, an RMI resume
book, an annual insurance
symposium, an active RMI fra-
ternity that hosts guest speak-
ers and networking events,
generous scholarships, an
established summer intern-
ship program, opportunities to
earn credit toward profession-
al designations and funded
student travel to conferences.

“I hope the long-term im-
pact of our gift is that there
are students who will get into
risk management and insur-
ance and the program will
help them develop rewarding
careers and give them some
direction for their future,” said
Glass, who earned his degree
in business administration
from Ole Miss in 1984. “The
Ole Miss RMI program gives
them the tools they will need.”

Glass has been a licensed in-
surance agent for over 30 years

management and
insurance and the

develop rewarding
careers and give
them some direction
for their future.

— WILLIAM GLASS

and has owned his own insur-
ance agency, The Glass Group,
since 1997. His wife and son,
Spencer, work with him.

“My Ole Miss degree pre-
pared me well,” said Glass,
who grew up in the boot heel
of southeast Missouri with his
dad and great uncle as UM
alumni. “It gave me a good
foundation for the insurance
industry, effective communi-
cation skills and the ability to
deal with people.

“I had a great experience
as an undergraduate. I made
lifelong friends and received
well-rounded education thanks
to experiences inside and out-
side the classroom.”

Meg and William Glass are in-
volved in philanthropic service
in Memphis, Tennessee, and
combine their love for the out-
doors with their love of travel.

BY TINA HAHN

To make a gift to the William L. and Meg Glass Scholarship
Endowment, send a check to the University of Mississippi
Foundation, with the fund’s name written in the memo line, to
406 University Ave., Oxford, MS 38655. To learn how to support
the RMI program, contact Angela Brown, senior director of
development for the School of Business Administration, at
browna@olemiss.edu or 662-915-3181.

program will help them
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Speaker’s Edge founding members (from left): JoAnn Edwards, Randy Harrington, Patty Harrington,
Craig Sherman, Pilar Taylor and David Taylor; founders not pictured: Dex Edwards, Debbie Yancy, Larry Schnoor,
Joan Andrews, Mitch Andrews, Mike Edmonds, Warner Alford, Morris Stocks, Brian Reithel and Steve Sinquefield

CELEBRATING THE 20TH ANNIVERSARY OF SPEAKER'S EDGE

Sixty-five Ole Miss students
show off public-speaking skills

fter two decades, the annual

Speaker’s Edge workshop and

competition at the University

of Mississippi continues to help

students gain confidence and
skills in public speaking to jump-start their pro-
fessional careers.

The 20th annual competition wrapped up this
year’s edition of Speaker’s Edge on Jan. 11-12
at the Jackson Avenue Center. Master’s-lev-
el students in business, accountancy and law
competed individually by responding to ethical
dilemmas and presenting their own marketplace
pitches. They also worked with partners to deliv-
er compelling team pitches.

Lee Baker, an accountancy and law student
from Augusta, Georgia, took the overall award,
which included a $1,000 prize.

“Before taking this class, I was always anxious
to speak in front of people, to the point I dread-
ed it,” Baker said. “Speaker’s Edge, through Dr.
(Ellie) Moore’s unique approach, with its blend
of challenging competitions and practical skills
training, made me a more confident speaker.

“I now feel I can speak with more clarity and
conviction, even in high-pressure situations. I
have no doubt that these skills will serve me well
in my business career, and I consider Speaker’s
Edge one of the most beneficial classes I've tak-
en at Ole Miss.”

Moore, the program’s coordinator and director
of the university’s Speaking Center, said the an-
nual event fills a need for aspiring professionals.

“The founders of Speaker’s Edge in 2003
aimed to answer this call by developing a course
that leverages speaking assignments into a com-
petition allowing graduates to ‘road test’ their
professional communication abilities in an in-
tensive two-week ‘boot camp’ for advanced pub-
lic speaking,” she said.

This year’s winners in the ethical dilemma cat-
egory were:

- Lee Baker, first place

+ Mac McMullan, accountancy/law student
from Kennett, Missouri, second

- Jackson Tournillon, MBA student from
Covington, Louisiana, third.

For the marketplace pitch category, competi-
tors created ideas that ranged from advanced air
mobility for FedEx, at-place robot and Al-gener-
ated car dent repair, and chef-created meals at
home. This year’s winners are:

+ Cole Runyan, MBA from Ashland, Alabama,
first place

. Lee Baker, second

- Daniel Hinke, MBA, from Ottawa, Ontario,
Canada, third.

Among the attendees at the 2024 Speaker’s Edge
competition were Ellie Moore (left), the program’s
coordinator and director of the university’s Speaking
Center, and Rebecca McCarty, corporate communications
director at Paul Moak Automotive in Jackson and the
first Speaker’s Edge winner.

In the Team Pitch category, participating stu-
dents randomly selected companies and applied
the strengths, weaknesses, opportunities and
threats, or SWOT, analysis to evaluate them. The
goal was to determine and address points of vul-
nerability or opportunity and how best to present
a solution or highlight a strength.

The winning pitch was for Vivint. This team
created a new product line for a pet protection
service that is both cost-effective and efficient
while still in line with smart home technology
and security, making sure customers are assured
that their pets are safe while they are away.

Members of the winning team are:

- Emily Britton, accountancy major from
Jackson

- Kit McCormack, MBA student, Jackson

- Jeremy Obregon, MBA student, Columbia,
Mllinois

- Marc Gorski, MBA student, Atlanta.

Speaker’s Edge is co-hosted by the university’s
School of Business Administration, Patterson
School of Accountancy, Trent Lott Leadership In-
stitute, Department of Writing and Rhetoric, and
Division of Outreach and Continuing Education.

BY JEANINE RAUCH
PHOTOS BY LAUREN DAVENPORT

Lee Baker, accountancy/law student from Augusta,
Georgia (overall Speaker’s Edge champion), and
Melissa Jones, director of the Lott Leadership
Institute and awards presenter
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SUPPORTING BUDDING ENTREPRENEURS

Rebel Student Venture Fund
Assists Ole Miss Teams

hen University of Missis-

sippi student Eli Allen,

of Collinsville, received

a grant in 2015 from the

Rebel Student Venture
Fund, it allowed him to concentrate fully on cre-
ating Curtsy, a mobile application that makes it
easy to thrift and sell clothing, shoes, accesso-
ries and more. Curtsy has grown into a nation-
wide business with a projected 2024 revenue of
$30 million.

Producing successful entrepreneurs and
boosting the economy — a goal of the UM Center
for Innovation and Entrepreneurship — is de-
pendent on financial startup support for student
business ventures. That's where the RSVF, an

Other Student-Created
Ventures See Success

Besides Curtsy, other Rebel Student Venture Fund-
supported businesses have achieved success.
Among them are:

H Rumie App, created by Tanner McCraney
and Patrick Phillips — a college-exclusive
marketplace app that allows students
to buy, sell and rent safely and securely
within and between campuses

B SellVNTG LLC, created by Owen Ridgeway,
Preston Rollins and David Markham —a
digital marketplace for vintage clothing

B Altar’d Socials, created by Claire Ficek
— a social media management company
that works with service providers to
elevate their social media platforms

B Shielded Security LLC, created by Cale
Spies — a security company serving the Ole
Miss Greek life system, party promoters,
campus events and the Oxford community

B Abbikadabbi’s Baking Co., created by
Abbi Nichols — a business offering custom-
decorated sugar cookies for any occasion

alumni-established nonprofit that awards seed
grants, comes into play.

“I was in graduate school, and my business
partner William Ault was doing odd jobs to pay
the bills,” said Allen, who is now based in San
Francisco, with his company. “We worked on
Curtsy in our spare time. Receiving the grant
gave us enough money so we could turn our full
attention to the project; it also gave us legitimacy,
which allowed us to attract other angel investors.

“Soon after receiving the Rebel Student Ven-
ture Fund grant, we were both working full-time
on Curtsy, and we also brought in David Oates, a
talented designer with startup experience as our
CEO. Starting a company requires 1,000% com-
mitment from everyone involved, and that was
possible because of that initial cash grant.”

Curtsy co-founders — Allen, Ault, Oates and
Clara Agnes Ault, who were named to the Forbes
30 under 30 list in 2021 — spoke at the sixth an-
nual CIE REDe Entrepreneurship Summit about
their entrepreneurial journey.

The start provided by the RSVF and the
pro-entrepreneurial community at Ole Miss
made all the difference in the company’s found-
ing, Allen said.

“From networking and collaborating on busi-
ness pitches at the Entrepreneur Club to the won-
derful office accommodations we were granted
at Insight Park, we had a super-solid foundation
to get started,” he said. “We built relationships
with countless university faculty and local busi-
ness owners who freely offered guidance, and
some of them even became investors.”

Curtsy is a peer-to-peer marketplace, which
means it must attract customers to fill both the
supply and demand sides of the business.

“These types of companies are notoriously
hard to start, but thanks to the strong social as-
pect of the Ole Miss Greek system, we were able
to jump-start our growth as our early custom-
ers shared Curtsy with their sorority sisters,”
Allen explained.

“My dream was always to create something
that people love. Millions have bought or sold

Curtsy founders William Ault (left), Eli Allen,
Clara Agnes Ault and David Oates benefited
from the Rebel Student Venture Fund, which
supports aspiring entrepreneurs at Ole Miss.

| RUTORTIC e

AUTBMATIC

AMY HOWELL

Julien Bourgeois (left), a sophomore at Ole Miss, tosses a ball to Andrew Bradford, his partner from the
University of New Orleans, in their Rebel Student Venture Fund pitch for Automatic AI LLC. Business school board
members awarded $2,000 to Automatic, a company that aims to use the Apple Watch motion sensor technology
to contribute to the improvement of athletes in recreational sports. Its first app is a basketball trainer.

something on Curtsy, and I love that I get to work
on something every day that’s so important to so
many people.”

The RSVF exists because of gifts contributed
by UM alumni and friends interested in support-
ing Ole Miss student-startup businesses, and the
School of Business Administration is working
to increase this private support. Since the fall of
2014, the Venture Fund has awarded $123,684
to 49 student businesses.

Clay Dibrell, professor of management, chair
of entrepreneurial excellence and co-director of
the CIE, described the fund’s impact.

“The RSVF funds are instrumental in giving
our student entrepreneurs the resources needed
to better understand who their customer is and
to build products and services that customers
want. In exceedingly early stage development,
these student-led ventures have a better proba-
bility of success with these grants.”

The RSVF Investment Committee evaluates
applications for grants from qualified student-led
startup businesses. Grants range from $500 to
$5,000, but those who win them receive more
than monetary resources. One of the RSVF In-
vestment Committee board members becomes
an informal adviser to the company.

“We have had such a variety of interesting
ideas come forward,” said Gus Ezcurra, a volun-
teer leader for the RSVF and senior vice presi-
dent of mid-market sales at Equinix in San Fran-
cisco. “Many of them have been ideas that take
advantage of the latest technology.

“Entrepreneurship and innovation help indi-
viduals become independent and channel their
creativity into building something of their own
in this competitive world,” said Ezcurra, a mem-
ber of UM’s Business Advisory Board who joined
alumnus Bill Fry to establish the RSVF. “Study-
ing entrepreneurship and innovation enhances
students’ analytical and logical skills, enabling
them to solve any problem. This type of expe-
rience drives economic growth by creating new
markets and innovation and contributing to local
communities.”

The RSVF has been moved from a community
foundation to the University of Mississippi Foun-
dation, a development Dibrell said will produce
positive results due to quicker disbursement
of funds and awards to support the student
entrepreneurs.

BY TINA H. HAHN

To support the Rebel Student Venture Fund, send a check to the UM Foundation, with the fund’s
name written in the memo line, to 406 University Ave., Oxford, MS 38655. For information on
supporting the fund, contact Angela Brown, senior director of development for the School of
Business Administration, at browna@olemiss.edu or 662-915-3181.
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Babin Completes Journey
From Military to Academia

Professor develops community engagement and leadership skills in transition

aurie Babin’s ca-
reer is marked by
service, and the
University of Missis-
sippi instructional
associate professor of business
administration is sharing that
passion with her students.
Babin, who helped recharter
the Ole Miss Rotaract, the col-
legiate version of Rotary Inter-
national, shortly after joining
the university faculty in 2019,
is the new president of the Ox-
ford Rotary Club. And one of
her goals is to strengthen the
connection between city and
campus organizations.
“By being a Rotarian, [ can
make a difference in my local

community as well as the world
through the Rotary Founda-
tion,” she said. “When I was
looking for a Rotary club to join
in Oxford, I was informed that
there was a student who want-
ed to get Rotaract rechartered
at Ole Miss. That inspired me
to help him make it happen.”

“My experiences with Rota-
ry started when [ was in high
school and was involved with
Interact Club (high school
version of Rotary),” said Matt
Eddy, a 2019 graduate of the
marketing program who lives
in Mobile, Alabama. “When
I transferred to Ole Miss, I
learned there was not a Rota-
ract club on campus.”

He contacted the Oxford
Rotary Club, which put him
in contact with Babin, who
served as adviser for Univer-
sity of Louisiana at Monroe’s
Rotaract club.

“Dr. Babin’s previous ex-
periences were instrumental
in establishing the Rotaract
club at Ole Miss,” said Eddy,
who served as the first presi-
dent of the Ole Miss Rotaract
organization.

The Rotarian life is not new
to Babin. She first joined a Ro-
tary club 10 years ago while
living in Louisiana. She has
also spent much of that time
fostering the next generation
of community leaders.

Joe Ashbee (left), former national president of Pi Sigma Epsilon honorary, and PSE consultants Erin
Suhajda (second from left) and Caroline Mang (right) present a charter for the Ole Miss Alpha Theta
chapter to Laurie Babin (center) and Barry Babin, chair of the Department of Marketing.

Matt Eddy (left), first president of the Ole Miss Rotaract club, reviews Rotary International banners from clubs in
New South Wales and Victoria regions of Australia with University of Mississippi marketing professor Laurie Babin in
2019. Babin helped recharter the Ole Miss Rotaract and has been active in leadership with the Oxford Rotary Club.

She helped to charter a Ro-
taract at ULM and played a
pivotal role in rechartering the
Alpha Theta chapter of Pi Sig-
ma Epsilon at UM earlier this
year. Pi Sigma Epsilon is the
national co-ed professional
fraternity focused on market-
ing, management and sales.

“Dr. Babin is a wonderful ex-
ample of a mentor and leader
who gets things done,” said
Ken Cyree, dean of the School
of Business Administration.
“She has the heart of a ser-
vant-leader and gets involved
when she sees the opportunity.

“She is active in the commu-
nity, as shown by her president
role in the Rotary Club, and
she has been instrumental in
starting two student organiza-
tions. She has also continued
to publish research and serves
as a thesis adviser, among
many other acts of service.”

Babin’s path to academia
has been unconventional. Af-
ter graduating with an engi-
neering degree from Michigan
State University, she taught
thermodynamics and nuclear
physics at the U.S. Naval Nu-
clear Power School.

“The students were very
attentive because they really
needed to understand how it
works,” she said. “Imagine op-
erating a nuclear power plant
inside of a submarine — you
better know what you are do-
ing or you could all die.”

The move was motivated by
a desire to avoid snow.

“Honestly, it was the oppor-
tunity to move to Orlando,”
she said. “The Nuclear Power
School at the time was locat-
ed in Orlando. I was born in
Michigan and hated winter my
entire life.”

She earned an MBA from
the University of Central Flor-
ida five years later, which
sparked her interest in mar-
keting and led her to seek
a doctorate from Louisiana
State University so she could
teach. She credits her back-
ground in engineering for the
ability to take the qualitative
concepts and apply them
quantitatively.

“My engineering back-
ground helped because I've
always liked the quantitative
analysis side of things, and
that is really important in

conducting and publishing
empirical research,” she said.

Before landing in Oxford,
she taught at the University of
Southern Mississippi and ULM.

As president of the Oxford
Rotary Club, Babin said her
goal is to maintain the club’s
status as a premier civic orga-
nization. To do that, she seeks
to increase membership by
merging the club with another
local Rotary club and host a golf
tournament to benefit the Ox-
ford Medical Ministries Clinic.

“I was motivated to start two
student organizations because
I see my role as a professor
as one to create opportunities
for students to succeed and
mentor them along the way,”
she said. “I didn’t seek a lead-
ership role in Rotary, but when
asked, I was honored to serve
in that role. Having a great
leadership team in our club is
what makes it so successful.

“I think Rotary’s official mot-
toes regarding service sum it
up best for me: ‘Service above
self’ and ‘One profits most who
serves best.”

BY SAMANTHA HENDRIX
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GROVE PLAZA

Haik family honors mother
with new sighage, landmark

mother’s great

affection  for

the University

of Mississippi

and the Grove
was celebrated with the con-
struction of a plaza, signage
and landscaping in the iconic
10-acre park.

Sunny and Mac Haik of
Houston, Texas, made a $1.5
million gift to the universi-
ty to create the new campus
landmark, where a plaque will
read, “In memory of Frances
Haik. She loved Ole Miss and
the Grove.” The Grove Plaza
was dedicated May 14.

“Mother was born into a
very poor family and was
never able to attend school
as she had to go to work to
help support her family,” said
Mac Haik, a UM alumnus and

Mac Haik (left) and his mother,
Frances, enjoy time on the
University of Mississippi campus,
including the beautiful, iconic
Grove. This photo was taken when
Haik, an Ole Miss alumnus and pro
football player, was inducted into
the M-Club Hall of Fame. Reflecting
on the day, his mother said, ‘You
know honey, this is the most fun I
have ever had in my whole life!

IN MEMORY OF

FRANCES HAIK

~ SHE LOVED OLE MISS
AND THE GROVE

Grove Plaza memorial in memory of Frances Haik given by Sunny and Mac Haik. She loved Ole
Miss and was fascinated by it. She always said it was the most beautiful place she had ever seen.

former student-athlete. “She
did not receive an education,
but I never saw anybody who
had the people skills she had.
She legitimately loved every-
one and saw only the good in
people.

“I think Mother would be de-
lighted and shocked to know
her name was on a plaque in
the Grove. She loved Ole Miss
and was fascinated by it. She
always said it was the most
beautiful place she had ever
seen.”

Chancellor Glenn Boyce
praised the couple’s vision for
the gift.

“We look forward to having
this new area, which will hon-
or a cherished parent and help
celebrate our beloved Grove,”
Boyce said. “We are grateful
to Sunny and Mac Haik for
this generous support, which
will add to the beauty of our

campus and also transform
areas of need.”

The remaining funds after
the construction of the Grove
Plaza will be held within the
University  of  Mississippi
Foundation as conversations
continue with the donors
about how to use the resourc-
es to benefit the university.

Frances Haik Jordan, of
Meridian and Decatur, died
in September 2012. For 20
years, she provided leadership
as vice president and business
development officer of Peo-
ples Bank of Mississippi. She
also served as manager for
Roth Department Store for 18
years.

She was active in her church
and community and was

— 0
-7

selected as Decatur’s “Citizen
of the Year” in 2009. Haik’s fa-
ther, Joseph Albert Haik, died
when Mac was 8 years old.

“My mother was an ex-
tremely positive influence
on my life,” Haik said. “She
deserves all the credit for
anything that my sister or I
have accomplished. One of
the values she placed great
importance on was respect for
other people. She always said,
‘Nobody is better than you, but
just remember young man,
you are not better than any-
one either.” She was extremely
honest and loving and was still
going strong when she died at
91 years old.”

Haik’s athletic prowess was
recognized by Ole Miss foot-
ball coaches Johnny Vaught
and Frank “Bruiser” Kinard,
who offered him a full scholar-
ship to play for the Rebels.

Nobody is better than you, but just remember young man,
you are not better than anyone either.”

— FRANCES HAIK JORDAN

SRIJITA CHATTOPADHYAY
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The new campus landmark dedicated by Chancellor Glenn Boyce pays tribute to Frances Haik Jordan
of Meridian and Decatur, who was influential in Mac Haik’s life and loved her son’s alma mater.

“They came to Meridian to
talk to Mother and me about
playing football at Ole Miss,”
Haik recalled. “I couldn’t get
a word in the conversation
because my mom was SO
charming. Finally, I decided to
jump in and sign my contrac-
tual agreement because I was
afraid she might want to go to
Ole Miss on my scholarship.”

Haik enjoyed an impressive
academic and football career
at Ole Miss, earned a Bachelor
of Business Administration
degree in 1968 and completed
work toward a master’s degree
in marketing. Later, he was
named to the Ole Miss M-Club
Hall of Fame and the Ole Miss
Alumni Hall of Fame.

At his M-Club Hall of Fame
photo session, Haik’s mother
said, “You know honey, this is
the most fun I have ever had
in my whole life!” That pic-
ture taken in the Grove of the
mother and son still sits on
Haik’s desk.

Haik’s new life and career in
Houston began in 1970 when
he was the top draft choice of
the Houston Oilers. Shortly
after a variety of injuries has-
tened his retirement from pro
football, he established Mac
Haik Enterprises.

MHE has grown from a start-
up entity of two people to an
organization with 11 affiliated
companies that employ some
3,250 associates, generate
revenue in excess of $3 bil-
lion per year and own land,
commercial office buildings,
retail space, medical facilities,
restaurants, hotels and 1,200
billboards.

MHE also includes Mac Haik
Automotive Group - the larg-
est independent automotive
group in Texas and the 15th
largest independent group
in the United States. Of the

company’s 19 dealerships,
five are in Jackson.

At Ole Miss, the Haiks have
provided support to athletics
and academics. Haik’s in-
terest in starting businesses
inspired another of his com-
mitments: a major gift that
supports the Center for Inno-
vation and Entrepreneurship
within the School of Business
Administration.

Additionally, the gift es-
tablished two scholarships —
the Sunny Sue Haik and the
Francis Haik Jordan awards
for entrepreneurship — hon-
oring Haik’s wife and mother,
respectively, and benefiting
qualified freshman and soph-
omore business students.

Haik also serves on CIE’s ad-
visory board.

BY TINA H. HAHN

To learn more about supporting Ole Miss programs, contact
Nikki Davis, assistant vice chancellor for development, at
nlneely@olemiss.edu or 662-915-6678.

SRIJITA CHATTOPADHYAY

UM marketing professors find
positive correlation between
power and profitability

ranting more power to female

executives in retail management

teams leads to improved profit-

ability, according to a study from

the University of Mississippi
School of Business Administration.

Cong Feng, Morris Lewis Lecturer and asso-
ciate professor of marketing, and Kexin Xiang,
instructional assistant professor of marketing,
analyzed more than 100 publicly listed retail-
ers and found a positive association between
female executives’ structural power — their
influence and control of key organizational re-
sources —and company profitability. The Journal
of Business Research published their research in
its November 2023 issue.

“When we talk about structural power, we
refer to the power endowed to a female exec-
utive,” Feng said. “If we were in a meeting, a
person may or may not be able to express his or
her opinion — structural power allows people to
speak out and give their concerns.”

While women make up a significant portion of
retail management compared to other sectors,
the study suggests female leaders require suffi-
cient structural power to drive top performance.

“To increase the percentage of female pres-
ence is good, but how much weight of power
would you give to this female?” Xiang said. “All
kinds of companies are trying to increase the
number of women managers, but not a lot of
studies look at female executives’ power distri-
bution and how many have speaking power.”

Feng and Xiang acknowledge that challenges
still exist with representation. In 2019, around
the time their research began, Forbes released
“America’s 100 Most Innovative Leaders.” The
list featured only one female executive: Barbara
Rentler, CEO of Ross Stores.

“She is an extremely successful CEO,” Feng
said. “Every major city you can find a Ross store.
If you look at her senior management team, the
structural power for females is very high. Their
profitability is also way above industry average.

“It was a surprise to see only one woman to
make that list. So, we need to have this discus-
sion about the contributing factors in how busi-
nesses understand gender diversity.”

Marketing professors Kexin Xiang (left) and Cong Feng
have determined that retailers that empower their female

executives enjoy higher profits. They analyzed more than 100

public companies for their study, which is published in the
November 2023 issue of The Journal of Business Research.

Xiang and Feng credit colleague Saim Kashmi-
ri, Mr. and Mrs. James E. King Lecturer and as-
sociate professor of marketing, for his previous
research that showed women executives have a
positive impact on customer orientation. Their
intention was to take this idea a step further.

“Kexin and I were talking about gender diver-
sity and equality in society in general and then
also in an organization,” Feng said. “We tried
to come up with ideas to think about — a lot of
the past research is just trying to make a busi-
ness case for gender presence. Once you have a
woman, then that’s it.”

“They don’t care about how a woman should
be endowed with sufficient power so she can
have a say in a meeting. What if you look at
two retailers with the same number of female
executives? The structural powers endowed to
female executives really matter.”

The authors hope to expand this research in
the future.

“It would be interesting to go beyond the retail
industry — to look at other industries and man-
agement levels, such as lower-level managers,”
Xiang said. “We could also observe other factors
like personalities, confidence, narcissism and
risk aversion.”

BY ERIN GARRETT
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Busmess School Hosts L
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Student Leader Luncheon

Inaugural event recognizes students for achievements in leadership

I_ _I he University of Mississippi School
of Business Administration rec-
ognized its student leaders set to
graduate in May at an inaugural

- luncheon April 9 at the Paul B.
Johnson Sr. Commons.

Some 80 students, faculty and staff were on
hand for the event, which recognized business
students who have served as club officers or
student ambassadors for the 2023-24 aca-
demic year.

“The demand for innovative and inspiration-
al leaders in the business world is rising,” said
Meg Barnes, instructor of management, director
of career preparation services for the school and
adviser to the Women in Business club. “We are
proud to support our students in their pursuit of
becoming inspiring leaders of tomorrow.”

Danielle Ammeter, Barnes, Sumali Conlon,
Charles Hilterbrand, Tong Meng, Maurie Mor-
ris and Kim Phillips, all in attendance at the
luncheon, each serve as advisers to one of the
school’s 11 clubs or organizations.

John Cooper, from Atlanta, outgoing president
of the student real estate society, and Jackson

Erminio, outgoing vice president of the entre-
preneurship club, received recognition for their
leadership over the past year.

Cindy Maupin, assistant professor of man-
agement, served as the keynote speaker and
delivered a message on the four components
of transformational leadership: individualized
consideration, inspirational motivation, intel-
lectual stimulation and idealized influence.

“By thinking of each person you interact with
as an individual with their own strengths and op-
portunities for improvement, you can cater your
leadership style to help each person uniquely in
reaching their goals,” Maupin said. “By creating
high standards and helping your followers to
understand why those standards are important,
you can help them to achieve success that is
even greater than they thought possible.

“If you set high standards for your followers,
they need to see that you also strive for those
standards.”

Top: Kim Phillips (left) with the outgoing
business school student ambassadors. Phillips
serves as adviser to the organization.

The school’s student ambassadors are se-
lected by the president and vice president of
the organization. They assist the school in
recruiting high school and transfer students.
Phillips served as the group’s adviser for about
10 years.

“We are very fortunate to have a group of im-
pressive, articulate business students that help
us with the recruiting of prospective students
and help us host events for alumni and friends
of the university,” Phillips said. “They are able
to effectively communicate what it’s like to be
a current business student and give their per-
spective on getting involved on campus, what it
is like in the classroom and give helpful advice
to prospective students.

“They are all very approachable and have
honed their presentation and networking skills;
it has been incredibly fun to watch them partici-
pate in all our events.”

Ambassadors recognized were Lauren Bend-
er, a risk management and insurance major

from Nashville, Tennessee; Tanner Broyles, a
finance major from Siloam Springs, Arkansas;
Jane Campbell, a finance and accounting major
from Monroe, Louisiana; Joy Faith Jennings, a
finance and management major from Hatties-
burg; Khloe Jones, a management major from
Oxford; Case Kempthorne, a management
major from Jackson; Erin McNary, a general
business major from St. Louis; Finley Rock, a
general business major from Rockford, Illinois;
Breyanna Satcher, a management major from
Laurel; Eric Thieret, a marketing and commu-
nication strategy major from St. Louis; Reed
White, a management information systems
major from Madison; and John Dylan Wilcher, a
management major from Jackson.

STORY AND PHOTOS BY STELLA CONNELL

Right: Sumali Conlon (left) and Tong Meng,
advisers to the management information
systems and entrepreneurship clubs,

at the first annual business students’
leadership recognition luncheon.

Below: Students listen to keynote speaker Cindy
Maupin at the inaugural business school student leader
recognition luncheon at Paul B. Johnson Sr. Commons.
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INSURING THE FUTURE

The scholarship will provide income to qualified juniors and seniors
o o in the risk management and insurance major, with preference going to
N ew G I ft S u p p o rts St u d e n ts I n students from courilti‘es in Middle Tennessee, including Davidson, Ruth-
erford, Sumner, Williamson or Wilson.
As a junior at Ole Miss, Chad Greer knew he wanted

°
R I s k M a n age m e nt a n d I n s u ra n ce to work in risk management. After graduating in 1996
with a bachelor’s degree in business administration, he
began an internship at Northwestern Mutual, where he [ ‘ ‘ ]
continues to work nearly three decades later as a wealth
recent gift from University of Mississippi alumni Chad adviser. s .
and Kristen Greer (Class of 1996), of Nashville, Tennes- “It's always been a goal to give back to the school,” It's always been :‘:lngal to give PaCk
see, will help ease the burden of tuition expenses faced Greer said. “Going into Ole Miss, I wouldn't have been O the school. Going into Ole Miss, I
by many college students. considered for a scholarship. This is for juniors and se- ~ Wouldn’t have been considered for
niors who are doing well while at school. You don’t need  a scholarship. This is for juniors and
The couple’s $50,000 gift will establish the Greer Family RMI Scholar- a perfect GPA right out of high school.” seniors who are doing well while
ship Endowment within the School of Business Administration. It will be In his time at Northwestern Mutual, Greer has been 3t school. You don’t need a perfect
matched for a total of $100,000 by Northwestern Mutual, Chad Greer’s recognized by Forbes as a best-in-state wealth adviser GPA right out of high school.”
employer for the past 27 years. and a top financial security professional. Recently, he
was asked to join the Ole Miss Alumni Association board
of directors.

During his freshman year at Ole Miss, Greer met his then-future wife.
They began dating the following year and have been together for 25
years. Kristen Greer, a native of Jackson, Tennessee, graduated in 1996
with a bachelor’s degree in psychology.

“The university has meant so much to us,” Chad Greer said. “Two of
my daughters now attend Ole Miss and are part of the Chi Omega sorori-
ty. Thave pledge brothers who also have daughters in the same sorority.”

The Greers and Patrick Salter, associate director of development, be-
gan discussions about the endowment over a year ago.

“We’re thankful for their commitment and being able to impact stu-
dents’ lives with this scholarship,” Salter said. “We’re happy to have
Chad and Kristen as part of the Ole Miss family.”

The scholarship will allow students to benefit from the Greers’ gen-
erosity immediately, said Andre Liebenberg, holder of the Robertson
Chair of Insurance and professor of finance.

“Their gift will help our program to better attract and retain excellent
risk management and insurance students,” Liebenberg said. “As a re-
sult of their support, scholarship recipients will have greater financial
freedom and a better chance for academic success.”

For the Greers, the gift symbolizes a way to give back to a place they
hold in high esteem.

“We're excited to be able to give back to the university and a major
that has meant so much,” Greer said. “As an entire family, we're excit-
ed about it.”

— CHAD GREER

SUBMITTED

BY ANDY BELT

The Greer family (from left) To make a gift to the Greer Family RMI Scholarship Endowment, send a check to the University of
are Kate, Caroline, Chad, Mississippi Foundation, with the name written in the memo line, to 406 University Ave., Oxford, MS
Kristen and Mary Hayes. 38655 by giving online at give.olemiss.edu.

" For more information on how to support the School of Business Administration, contact Patrick
Salter, associate director of development, at psalter@olemiss.edu or 662-915-2712.
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COLLEEN CLARK

Wall Street Prep Workshop
Prepares Students for
Future Finance Careers

Industry professionals provide knowledge about the world’s financial future

niversity of Mississippi students

majoring in banking and finance

and related fields were able to learn

from professionals and sharpen

their skills at a Wall Street Prepara-
tion workshop hosted Feb. 1-2 by the School of Busi-
ness Administration.

Erica Cordeiro, a senior from Spencer, Massachu-
setts, who is double majoring in finance and real
estate and minoring in economics, said she gained
valuable information from the daylong sessions.

“We worked on a case study, similar to what we do
in class, to evaluate the performance of the company
Apple in February of 2019,” she said. “First, we used
their (Form) 10-K to find historical data and build a
balance sheet and income statement for the years
2016-18."

The workshop allowed students to better under-
stand financial aspects within financial statement
modeling, but also to improve their skills in the Excel
software platform, which is regularly used in many
components of the financial industry.

“After collecting past data, we used it to forecast
these statements through 2023 and built our third
statement, the statement of cash flows,” Cordeiro
said. “By the end of our modeling, we acquired tips
for when working in Excel that you would not have
discovered without the knowledge of someone else.”

Not only did students learn how to use Excel in
a variety of ways; they also learned how to observe
and use data they may be given in class and in their
careers.

Kyle Major, a sophomore finance major from
Allendale, New Jersey, is an aspiring investment

WESLEY DICKENS

Bill Fry, managing director at American Securities (left), and Pittman Phillips, investment associate
at Live Oak Merchant Partners (right), with Maren Egging, of Pella, Iowa, a risk management and
insurance and real estate major, and Lukas Jaeger, of Brandon, a finance and accounting major.

banking analyst who learned how to determine
which information in a company’s 10-K is important,
how to interpret it and how that data could benefit or
harm a company.

“This course gave me an outlook on what to expect
as an investment banker and an idea of what a proj-
ect looks like for an analyst,” Major said. “This will
benefit me tremendously going forward because
now I will be able to answer the ‘Excel proficiency’
question when it comes to internships.”

— .

|

This workshop was also created to prepare stu-
dents for not only interviews but to see better what
their everyday life may look like in the financial
industry.

“The attendance and participation in these work-
shops were tremendous and reflect the students’
exceptional commitment to their career develop-
ment,” said Wesley Dickens, associate director of
experiential learning and partnerships with the busi-
ness school. “This achievement could not be possible
without the support of our alumni and the business
school by providing quality educational experiences
in and outside the classroom.”

The event also included a session hosted by the Fi-
nancier’s Club, featuring advice and reflections from
Ole Miss alumnus Bill Fry (BBA 80), managing direc-
tor at American Securities, and Pittman Phillips (BBA
18), an investment associate with Live Oak Merchant
Partners.

Fry encouraged students to take advantage of their
resources at Ole Miss and hone the analytical and
quantitative skills that are critical in finance. He also
gave advice on how students could stand out as they
seek internships and networking opportunities in
this competitive field.

BY LAUREN MUNNELL

Wesley Dickens, associate director of experiential learning and
partnerships (left), with attendees of the Wall Street Prep Workshop
held at the UM Jackson Avenue Center in early February.
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Focused on the Center

UM business graduate’s gift to support innovation, entrepreneurship

ustin Lafferty’s gift to the Uni-

versity of Mississippi will help

School of Business Administra-

tion students participating in

the Center for Innovation and
Entrepreneurship.

The Kingfisher, Oklahoma, resident’s
$50,000 gift establishes the Lafferty Family CIE
Endowment.

The CIE’s mission is to inspire UM students to
create innovative businesses through excellent
teaching, exceptional service and world-class
research.

“Overall, our purpose is to provide students
with the knowledge, skills and experience nec-
essary to become successful entrepreneurs
who create innovative companies that provide
valuable services, products and employment,”

Kerri and Austin Lafferty’s gift helps
School of Business Administration
students participating in the Center for
Innovation and Entrepreneurship.

said Clay Dibrell, co-director for the CIE, chair
of entrepreneurial excellence and professor of
management.

An alumnus of and longtime donor to the uni-
versity, Lafferty said he wanted to support an
area of greatest need with the business school.

“Hopefully, this will help enhance the likeli-
hood of attracting bright and forward-looking
students into the program,” said Lafferty, who
earned a bachelor’s degree in managerial fi-
nance from the school in 1988 followed by a
master’s degree in business administration in
1989.

“If students see something that’s brought
them into the program like this, maybe when
they leave they’ll have an entrepreneurial focus
that allows them to grow financially and hope-
fully return the favor,” he continued.

Dibrell expressed gratitude for Lafferty’s gift.

“We are fortunate to have alumni
and friends like Austin who have a
vision for the future of the CIE and
an interest in the work we're doing
with our students, preparing them
to make a transformative impact on
our world as future business lead-
ers,” he said.

Lafferty is co-CEO of his family
business, Wheeler Brothers Grain
Co., founded in 1917 in Watonga,
Oklahoma, by his great-grandfather.
Lafferty and his brothers, Todd and
Ladd, are fourth-generation execu-
tives of the company.

Lafferty is chairman of the Okla-
homa Grain and Feed Association
board of directors. At Ole Miss, he was an active
member of Sigma Chi fraternity and the Wesley
Foundation.

BY BILL DABNEY

The Lafferty Family Center for Innovation and Entrepreneurship Endowment is open

to support from businesses and individuals. Gifts can be made by sending a check to

the University of Mississippi Foundation, with the fund’s name noted on the memo line,
to 406 University Ave., Oxford, MS 38655 or by giving online at give.olemiss.edu.

For more information about supporting the School of Business Administration, contact
Patrick Salter, associate director of development, at psalter@olemiss.edu or 662-915-2712.
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Online MBA Program Ranks
AmMmong Top 25 in Nation

School’s online degree demonstrates competitive edge

I I he University

of Mississippi’s
online Master of
Business Admin-
—_ istration program
has been named as one of the
nation’s best by U.S. News &
World Report. The rankings
place Ole Miss in a five-way tie
for No. 25 among public uni-
versities and No. 29 overall.

UM is tied with Florida In-
ternational University and the
universities of lowa, Delaware
and Nebraska at Lincoln for
the No. 25 spot. The Universi-
ty of Florida, at No. 4, and Au-
burn University, No. 18, were
the only Southeastern Confer-
ence schools ranked ahead of
Ole Miss.

“The online MBA program
continues to be an outstand-
ing educational experience
and a wonderful value for
students looking to enhance
their business skills,” said
Ken Cyree, dean of the School
of Business Administration.
“We have been teaching on-
line in the MBA program for
almost two decades, and
therefore our professors have

U.S. News & World
Report has ranked

the University of
Mississippi’s online MBA
program in the top 25
nationally for 2024.

the experience and commit-
ment to be able to deliver the
content in an engaging and
productive way to create an ef-
fective learning environment.”

Master’s programs in busi-
ness administration are by
far the most popular graduate
business degree programs, ac-
cording to U.S. News. The pub-
lication examines data from
345 schools to compile its
rankings of distance education
MBA programs annually.

“Our online MBAs include
very impressive professionals
across the country,” said Ash-
ley McGee, director of MBA
programs. “Many of our stu-
dents are currently in mid to
upper management positions,
yet they want to continue to
grow as they recognize the im-
portance of being ‘top notch’
in their fields.”

One of those students is
Ryan Eckert, owner and CEO
of Eckert Eagle LLC in Winter
Garden, Florida.

“The online MBA program at
Ole Misshasallowed meaccess
to talented and knowledgeable
professors that care about my
education,” said Eckert, who is
on track to complete the pro-
gram this summer.

“My classes are challenging,
well organized and deliver
knowledge on a diverse core
of relevant subjects, which I
have been able to utilize im-
mediately in my career. I feel
part of the Rebel community
rather than simply an online
student.”

The publication selects fac-
tors, called ranking indicators,
to assess each program. For
the 2024 edition, U.S. News
ranked online MBA programs
using five categories: student
engagement, peer assess-
ment, faculty credentials and
training, student excellence,
and services and technologies.

BY STELLA CONNELL
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Student-athletes and MBA candidates (from left) Justine Fournand, of Erstein, France (women’s
golf); Nikola Slavic, of Stockholm, Sweden, and Lukas Engelhardt, of Augsburg, Germany (both
men’s tennis); Caden Davis, of Coppell, Texas (football); and Ava Hrastar, of Duluth, Georgia
(women’s tennis), hold their Charity Challenge fundraiser at the Oct. 29 Ole Miss volleyball
match. They raised $952 for their charity, the Good Sports: Play for All initiative.

UM MBA STUDENTS EXCEL IN CHARITY CHALLENGE

Graduate Students Raise
Thousands for Diverse Causes

le Miss MBA students recently raised more than

$9,000 benefitting seven different charitable caus-

es in a first-of-its-kind “charity challenge” project.

The “charity challenge” was the brainchild of Kris-

tin Cullen-Lester, business school fellow and assis-

tant professor of management, who made the project a centerpiece
of the MBA program’s Leadership and Ethics course, which she

taught for the first time this year.

“The results achieved by the
class surpassed my expecta-
tions in several ways, demon-
strating our MBA students’
remarkable dedication and
capabilities,” Cullen-Lester
said. “I am equally proud of
the awareness generated for
the causes and organizations
they championed.”

For the project, students
organized themselves into
seven teams based on shared

altruistic interests, such as
child welfare, clean water or
mental health and wellness,
and developed a plan for a
one-day-only event to raise
funds for a nonprofit organi-
zation within their areas of
interest.

Cullen-Lester provided each
team with $50 of seed money
to put toward its event, which
the students later reimbursed,
and each team had a day to

hold its event between Oct. 28
and Nov. 10, 2023.

Aside from setting the goal of
teams raising as much money
as possible for their charities,
Cullen-Lester intentionally left
the parameters of the project
open-ended.

“Managing the responsi-
bility for designing and exe-
cuting their event provided
opportunities for students to
develop ethical decision mak-
ing, creative problem solving,
leadership, collaboration and
networking skills that they will
need in a dynamic profession-
al landscape.”

Students got creative with
the events they decided to
host, which ranged from
profit-share nights at local

SUBMITTED

establishments, a pickleball
tournament on campus and
even the opportunity to “pie”
the faces of team members in
the Grove with a small dona-
tion. The students were given
a week to raise awareness for
their events through online
campaigns and posts on social
media. Donations were col-
lected online after the events
as well.

The challenge’s winning
team raised a staggering
$4,023 forthe Court Appointed
Special Advocates for Children
of North Mississippi by hosting
a hybrid cornhole tournament
and raffle at the Library Sports
Bar in downtown Oxford. The

b2 PER TICke T

team was able to secure many
highly valuable prizes for the
event, including a football
signed by Ole Miss head foot-
ball coach Lane Kiffin.

MBA candidate and win-
ning team member Grant Mc-
Cullough credited his team’s
success to its attention to de-
tail in planning every aspect of
the event.

“We acquired highly desired
items to auction off and spent
time walking around the venue
to spread the word about our
ongoing event,” he said. “The
setting, prizes and outreach
all together ultimately led to
a successful charity event for
our team.”

SUBMITTED

Among the other charities
benefiting from the challenge
were the American Society for
the Prevention of Cruelty to
Animals, Good Sports’ Play for
All initiative, the Hydroceph-
alus Association, the Institute
for Marine Mammal Stud-
ies, the NFL Alumni Youth of
America and the UM William
Magee Center for Wellness
Education.

The students learned to
leverage  their  individual
strengths while also em-
bracing shared leadership
responsibilities within their
teams. Participating in the
challenge facilitated student
involvement both on campus
and within the broader Ox-
ford community. The project’s
outcomes have established a
benchmark for future success.

BY LANDRY SUTTON
AND LINDSEY WHITE

Jackson Tournillon (left), of
Mandeville, Louisiana, and

Reese Johnson, of Belle Chasse,
Louisiana, both attended Ole Miss
for undergraduate studies and
were members of the 2023-24
class. Their charity of choice, the
Hydrocephalus Association, came
in second place receiving $2,128 as
part of the MBA Charity Challenge.

(From left) Natalie Sullivan, of
Ellington, Connecticut; Annie
Parkes, of Jackson; Lindsey White,
of Oxford; Pearce Simmons, of
Ruston, Louisiana; Tripp Gouras,
of Madison; and Marc Gorski, of
Atlanta, hosted a raffle contest
benefiting the American Society
for the Prevention of Cruelty

to Animals as part of the 2023
MBA Charity Challenge. Four

of them attended Ole Miss for
undergraduate studies, while
Gouras attended Mississippi State.
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Ole Miss Business Professor
Receives Hodgetts Award

JOHN BERNS

Milorad Novicevic is
third recipient of
award from Academy
of Management

I Ihe Academy of

Management has
bestowed a rare
honor on Milo-
—_— rad Novicevic,
associate professor of man-
agement at the University of
Mississippi School of Business
Administration.

Novicevic received the Rich-
ard M. Hodgetts Award for his
contributions to management
history research, excellence
in teaching and service to the
academy and its management
history division.

The academy’s management
history division established the
award in 2002 in memory of
Hodgetts. The former Univer-
sity of Nebraska and Florida
International University faculty
member was an innovator in
distance learning and an active
member of the academy.

The award is given only when
a recipient is deemed worthy
by the division, and Novicevic
is just the third recipient in its
history. Previous recipients
include Arthur G. Bedeian, of
Louisiana State University, in
2007 and Robert Ford, of the
University of Central Florida, in
2014.

about 20,000 members, with
the majority of them interna-
tional,” Novicevic said.

“I am also proud that not
only my name, but also the
name of the University of Mis-
sissippi, will be carved on the
awards wall of the Academy of
Management.”

Novicevic came to Ole Miss
in 2003. He has taught cours-
es at the undergraduate, MBA
and doctoral levels, including
Principles of Management,
International Business, In-
ternational Management, Or-
ganization Theory, Strategic
Management, Global Business,
Management History, and
Leadership and Ethics.

He has twice won awards
for outstanding teaching in
the undergraduate program
and twice for outstanding

teaching in the MBA on-cam-
pus program.

With the academy, he served
as a member of the executive
committee of management
history division from 2011 to
2015, during which time he
was chair of the division. He
has also served the academy
as the reviewer of strategic
plans submitted by five other
divisions.

“(Novicevic) provides men-
torship for doctoral students
and early career scholars,”
said Trish McLaren, past chair
of the division and associate
vice president of academics
at Wilfrid Laurier University
in Ontario, Canada. “He has
actively worked to broaden
the disciplinary scope of the
division and welcome scholars
from a variety of paradigms,

and he always has a smile and
alaugh to enliven the room.”

Novicevic has published
more than 170 articles in nu-
merous journals. He won the
John F. Mee Award, and Hal-
loran Award for Best Paper in
Ethics, from the academy’s
management history division.
He also won the SAGE Award
for Best Paper in Leadership
from the International Leader-
ship Association.

“(Novicevic) sets the stan-
dard for both service, scholar-
ship, and mentorship for the
management history division,”
said Jeffrey Muldoon, of Empo-
ria State University, the MHD
chair-elect who presented the
award at the academy’s annual
meeting Aug. 7 in Boston.

BY STELLA CONNELL

SCHOOL OF BUSINESS ADMINISTRATION
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HALL OF
FAME

INDUCTION
CEREMONY

Thursday, October 24, 2024
Holman-Conner Courtyard

For more information,
contact Savannah Dye at
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“I am delighted that my con-
tributions in all three areas
— education, research and ser-
vice — have been recognized at
a time when the academy has

savannah@olemissalumni.edu

Milorad Novicevic with his wife, Olga, at the Marriott Copley Place on
Aug. 6, one of the Boston-area hotels where the Academy of Management
held its 2023 annual meeting. Novicevic is an associate professor

of management at the UM’s School of Business Administration.
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SUPPORTING STUDENTS AND FACULTY

Williamses Provide Major Gift
to Ole Miss Business School

osemary and
Sandy Williams,
who have been
actively involved
-4 in various com-
munity-building initiatives
over the years, are giving
$250,000 for University of
Mississippi student scholar-
ships and faculty support.

The Corinth couple’s gift will
establish the Rosemary and
Sandy Williams Scholar En-
dowment with $150,000 and
the Williams School of Busi-
ness Administration Excel-
lence in Teaching Endowment
with $100,000.

“For years, we have con-
sidered doing something that
would at least make us feel
like we were showing appre-
ciation and the love we have
for the university and our ex-
periences there,” said Sandy
Williams, one of several mem-
bers of his family who have
earned degrees from Ole Miss.
“I want Ole Miss to remain the
No. 1 university in Mississippi
and rank highly among na-
tional institutions of higher
learning.”

The Williamses have spent
their lives focused on making
a difference in their city, coun-
ty and state.

“It is extremely important
for the Ole Miss School of Busi-
ness Administration to have
professors who will maintain
the quality and principles that
have made it successful over
the years and make it even
better in the future,” Sandy

Williams said. “Thope our heirs
will be inclined to increase the
funding we allocated to faculty
support.”

The Williamses believe ed-
ucation is the key to creating
a better future for everyone,
and they hope their new schol-
arship — like others they have
helped create — will inspire fu-
ture generations of students to
pursue college degrees.

“I think even a modest
scholarship can make a differ-

(66 ]

Partners in Business Schol-
arship Fund. He also helped
found the national Coca-Cola
Scholars Foundation, which
has supported scholarships
totaling about $81 million
since 1989.

“We are extremely grate-
ful for this amazing gift,” said
Ken Cyree, dean of the School
of Business Administration.
“Securing faculty support is
one of our top priorities, and
the scholarships will help

It is extremely important for the Ole Miss School
of Business Administration to have professors
who will maintain the quality and principles
that have made it successful over the years

and make it even better in the future.”

— SANDY WILLIAMS

ence in whether a student is
able or inclined to seek high-
er education. And it may help
a student decide to go to Ole
Miss rather than another col-
lege and could play a big part
in their decision as to whether
they live in Mississippi or not,”
Sandy Williams said.

The chair of Corinth Co-
ca-Cola Bottling Works Inc.,
Williams was instrumental in
establishing two other schol-
arships for Ole Miss busi-
ness students: the Corinth
Coca-Cola Business School
Scholarship Endowment
and the Refreshments Inc.

transform students’ lives. The
Williams family has invest-
ed in our business school for
years, and their legacy will im-
pact generations of students.”

Ole Miss has long been part
of the Williams family’s sto-
ry. Sandy Williams earned a
bachelor’s degree in business
administration in 1957; Rose-
mary, a bachelor’s degree in
family and consumer sciences
in 1960.

“I attended her graduation
from Ole Miss and gave her a
ring that day,” he said. “Our
next wedding anniversary will
be our 64th.”

SUE ELAM
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Williams and his brother
Kenneth Williams — president
and CEO of Corinth Coca-Co-
la — are both founding board
members of Corinth-Alcorn
Reaching for Excellence, the
city’s only community founda-
tion, and are lifelong members
and former presidents of the
Corinth/Alcorn Chamber of
Commerce. The two were joint
recipients of CREATE’s George
McLean Award for Philanthro-
py in 2009 and were honored
with the Red Raspberry Hu-
manitarian Award from the
Regional Rehabilitation Center
in 2020.

Sandy Williams also was
the recipient of the 2020 Jack
Reed Sr. Northeast Mississippi
Community Leadership Award
from the CREATE Foundation
and was named Outstanding
Citizen of Corinth in 1998.

Rosemary Williams' many
areas of service led her to sev-
eral state and national awards,
and she was chosen Corinth’s
Outstanding Citizen in 1984.

She has been very active in her
community and the state, par-
ticularly in the areas of preser-
vation and economic develop-
ment. She led the effort for the
establishment of the Corinth
Civil War Interpretive Center
and the preservation and oper-
ation of the historic Coliseum
Civic Center and the historic
Veranda-Curlee House.

Rosemary Williams was
co-founder of Corinth’s Sym-
phony Orchestra, now in its
25th year, and served 20 years
on the board of the Mississippi
Department of Archives and
History.

“It’s important for everyone
to do their best to help their

i X

Rosemary and Sandy Williams, of Corinth, have made a $250,000 gift for scholarships and faculty
support in the UM School of Business Administration. The family includes (seated from left), Spencer
Yoder, Rosemary Williams, Sandy Williams, Reid Williams and Matt Williams; and (standing from left),
Cooper Yoder, Bill Yoder, Lane Williams Yoder, Lee Williams, Drew Williams and Clay Williams.

community develop and make
things better than they were
before, to help improve the
standard of living for everyone;
I think that’s a debt we owe our
communities,” Sandy Williams
said. “We encourage young
people to do the same thing.”

The Williamses are the par-
ents of two grown children,
Lane Williams Yoder (Bill)
and Harry “Lee” Williams III
(Tara), all of Corinth, and the
grandparents of Cooper Yoder,
Spencer Yoder, Clay Williams,
Drew Williams, Matt Williams
and Reid Williams.

BY TINA H. HAHN

To make a gift to the Rosemary and Sandy Williams Scholar
Endowment or the Rosemary and Sandy Williams School of
Business Excellence in Teaching Endowment, mail a check to
the University of Mississippi Foundation, with the fund’s name
noted in the memo line, to 406 University Ave., Oxford MS 38655,
or give online at give.olemiss.edu. For information on ways to
support the School of Business Administration, contact Angela
Brown, senior director of development, at browna@olemiss.edu

or 662-915-3181.
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At the BASE 2024 spring summit, students meet with hiring managers from

several different industries and hone their networking and interviewing skills.

Third annual BASE Sales Summit
and Career Expo Biggest Yet

Employees provide students with insights into sales industry

I I he third annual Business Analyt-

ics, Sales and Supply Chain, or
BASE, Summit and Career Expo,
hosted by the University of Missis-
-l sippi School of Business Admin-
istration, brought together a record number of
students with potential employers in the field.

The event, held March 5 in the Paul B. John-
son Commons, featured numerous employees
from 49 Financial, AT&T, Dell Technologies,
Harrah’s Gulf Coast, Insight Global, Modern
Woodmen of America, Mylo, Rezult Group, Stra-
tegic Financial Partners and Trane.

“Our career and networking events are great
learning opportunities for students interested
in sales, supply chain or business analytics ca-
reers, and we continue to gain traction every

semester,” said Matt Shaner, director of the
BASE program and assistant professor of mar-
keting. “We had a record student turnout last
fall, and we more than doubled our fall atten-
dance this spring.”

Mary Katherine Womack, business devel-
opment partner at Rezult Group, and Morgan
Ball, the firm’s director of business operations,
discussed the early phases of their careers and
what they have learned. They emphasized that
sales is more than finance; it also includes a fo-
cus on building relationships and connections
with clients.

“Ole Miss builds people up to be social people,
work a room and apply knowledge learned in a
classroom for the real world,” said Womack, A
Nashville, Tennessee, resident who earned her

— .
-7

We want students to have every opportunity to succeed in their careers, including
developing both analytical acumen as well as effective communication skills.”

— MATT SHANER

degree in integrated marketing communica-
tions at Ole Miss. “Sales is a people-oriented job
and you learn quickly.”

Serving your community is another important
consideration, said Laura Avant, representing
Modern Woodmen, a holistic financial service
company. Modern Woodmen handles every-
thing from life insurance and investment funds
to retirement planning and estate planning. But
more importantly, the client-owned company
focuses on giving back to communities across
the country, she said.

“The difference between us is that we are a
fraternal based company, which just means that
we are not owned by stockholders,” Avant said.
“So, we are owned by our members and by our
clients, which allows us to do more for them.

“Like last year, we put $1.2 million back into
the state of Mississippi.”
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The company also has been assisting with
rebuilding efforts in the Monroe County town of
Amory, following a tornado last year.

The large number of companies represent-
ed allowed students to talk one-on-one with
employees and understand more about each
company and what hiring managers look for in
prospective employees.

“We want students to have every opportunity
to succeed in their careers, including develop-
ing both analytical acumen as well as effective
communication skills,” Shaner said. “These
events are designed to give them exposure to
industry recruiters, as well as the practice and
polish they need to develop the kind of execu-
tive presence that will serve them well long af-
ter they've graduated.”

BY JACQUELYN DELAVALDENE
PHOTOS BY AMY HOWELL

Representatives from AT&T’s business-to-business group in New Orleans
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interview students at the BASE Summit and Career Expo.
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Alumnus Doug Wilson

Named 2024 AMS

Distinguished

Marketing Practitioner

I__I he Academy of Marketing Science,
an international scholarly organi-
zation, has named Charles Doug-
las “Doug” Wilson, CEO/president

. of Gulf South Management Inc.
and a UM School of Business Administration
alumnus, the AMS Distinguished Marketing
Practitioner for 2024.

This marks the second consecutive year that
an Ole Miss business school graduate has been
tapped for the award, recognizing marketers
who distinguish themselves in business and/or
public policy through success, integrity and high
ethical standards. The award was presented

Doug Wilson (second from right) was named the Academy of
Marketing Science Distinguished Marketing Practitioner for
2024, marking the second consecutive year that a UM School
of Business Administration alumnus has been tapped for the
award. Joining Wilson are (from left) Barry Babin, chair of
the UM Department of Marketing; his wife, Melanie Wilson;
and Ken Cyree, dean of the UM business school. The AMS is
an international, scholarly, professional organization.

during the 2024 AMS 49th annual conference,
which took place in Coral Gables, Florida.

The Academy of Marketing Science Founda-
tion is an international, scholarly, professional
organization. It is dedicated to promoting high
standards and excellence in the creation and
dissemination of marketing knowledge and the
furtherance of marketing practice through a
leadership role within the discipline of market-
ing worldwide.

Wilson delivered a presentation during the
conference on the importance of treating cus-
tomers fairly. He provided insights into the
way sales professionals should be trained and

motivated. In particular, Wilson was among the
first automotive retailers to move away from
a margin-based sales commission model to a
salary-based model, giving sales professionals
more reason to listen to customers’ needs and
desires.

On hand from the Ole Miss business school
were Ken Cyree, dean and Frank R. Day/Missis-
sippi Bankers Association Chair of Banking, and
Barry Babin, chair of the Department of Market-
ing and Phil B. Hardin Chair of Marketing.

“Doug was a perfect fit, given the eligibility re-
quirements for the award,” Babin said. “He has
shown significant leadership in directing auto
dealerships that he owned and has a notewor-
thy track record of achievements recognized by
his franchisors for excellence in sales and ser-
vice. He also epitomizes integrity and ethics in
his marketing actions.”

Wilson responded, “Sales and marketing form
the backbone of our free enterprise system, and
as they say, ‘Nothing happens until someone
sells something!” As businesses consolidate,
entrepreneurs and innovators are hard at work
creating the next genre of businesses and even
entire industries.

“This is especially true in marketing because
we live in exciting times where artificial intel-
ligence, targeted digital marketing, big data,
social media marketing and good old-fashioned
personal selling are sorting out the real winners
via the best economic system ever created —
the free enterprise system.

“My wife, Melanie, and I enjoyed our time at
the Academy of Marketing Science conference,”
Wilson continued. “Seeing the best and bright-
est from all over the globe who are hard at work
finding marketing avenues that create sales and
therefore wealth against a fast-changing, dy-
namic marketing ecosystem was an inspiration
that our market-based free enterprise system is
in good hands for many years to come.”

Wilson is CEO/president of Gulf South Man-
agement Inc., which manages the Wilson Auto
Group Inc.; Wilson Kia in Flowood; Collierville
Chrysler, Dodge, Jeep and Ram in Tennessee;
Wilson Real Estate LLC; Wilson Real Estate

Doug was a perfect fit, given the
eligibility requirements for the
award. He has shown significant
leadership in directing auto
dealerships that he owned and
has a noteworthy track record
of achievements recognized by
his franchisors for excellence

in sales and service. He also
epitomizes integrity and ethics
in his marketing actions.”

— BARRY BABIN

Tennessee LLC; and Gulf South Real Estate
Development LLC. Wilson won the Chrysler 5
Star Award for Service Excellence and the Kia
President’s Club Award. Wilson Auto Group was
named in Mississippi’s Top 40 Fastest Growing
Private Companies.

The business leader was born in Jackson in
1960, attended Jackson Public Schools, earned
a degree in managerial finance from Ole Miss in
1982 and resides in Destin, Florida. He began
working as a young man at his father’s car deal-
ership, built four dealerships from the ground
up and recently sold two of his dealerships.

The Melanie and Doug Wilson Entrepreneur
Award Fund was established in 2023 at Ole
Miss to assist the Center for Innovation and En-
trepreneurship through the annual awarding
of a $20,000 first-place prize. The CIE issues
this award during the Gillespie Business Plan
Competition to a student entrepreneur venture
team or individual who exemplifies the entre-
preneurial spirit through a venture driven by
innovation in a product, process or service.

Wilson also gives his time and expertise to the
School of Business Administration, serving as a
judge on the “Shark Tank”-style entrepreneur-
ship competitions and speaking to MBA-level
classes on entrepreneurship and innovation.

Wilson joins an accomplished list of recent
AMS Distinguished Marketing Practitioner
award winners, including Ole Miss alumnus
Lyttleton “Lyt” Harris, of Harris Investment
Partnership, Scott Smith, of Qualtrics, Jeffrey
S. Zehnder, of Zehnder Communications, Ben
Lee, of Pierry Software, and numerous Fortune
500 executives.

BY TINA H. HAHN

To make a gift to the Melanie and Doug Wilson Entrepreneur Award Fund, send a check to the
University of Mississippi Foundation, with the fund’s name noted on the memo line, to 406
University Ave., Oxford, MS 38655 or online at give.olemiss.edu. For more information, contact
Angela Brown, senior director of development, at browna@olemiss.edu or 662-915-3181.
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Charles Doty (center) participates on a panel, judging the Gillespie Business Plan
Competition. 2024 marked the 20th anniversary of the competition.

A BOON FOR BUSINESS

Business Grad’s Gift to

Benefit Young Entrepreneurs

harles Doty’s re-

cent gift to the

University of Mis-

sissippi will help

School of Business

Administration students partic-

ipating in the Center for Inno-
vation and Entrepreneurship.

The Atlanta  resident’s

$150,000 gift establishes the

Charles R. Doty CIE Support

Fund to provide resources for

business plan competitions

and Career Treks, which con-

nect students with employers

to find sought-after job and
internship opportunities.

“I knew [ wanted to do
something for Ole Miss, and
I spent time considering the
issues and areas that mean
something to me,” said Doty,
co-CEO of Asset Preservation
Advisors, an investment ad-
visory firm that specializes
in managing municipal bond
portfolios.

“Ifeltlike the CIE was a great
option because it would allow

(66 ]

me to share my experiences
— both good and bad — with
students pursuing entrepre-
neurial endeavors,” said Doty,
who recently served as a judge
of the CIE-hosted program
Gillespie Business Plan Com-
petition, in which students
pitch ideas Shark Tank-style
for the chance to win cash
awards.

Doty himself offers a $10,000
prize to a student entrepreneur
venture team or individual who
exemplifies the entrepreneur-
ial spirit through a venture

I believe in the four T’s of treasure, time, talent and ties. So I look
forward to spending time, sharing my learned talents and earned
treasure at the university where I have developed many ties.”

— CHARLES DOTY
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driven by innovation in a prod-
uct, process or service.

The CIE’s mission is to in-
spire UM students to create
innovative businesses through
excellent teaching, excep-
tional service and world-class
research.

“I have enjoyed getting to
know Charles through his ser-
vice on our advisory board,
and I appreciate his desire to
participate in the many great
things we have here in the
CIE,” co-director Clay Dibrell
said. “I'm equally grateful for
his generous gift, which will
greatly help in continuing our
innovative interactions with
our students, preparing them
to become highly successful in
the businesses they establish.”

After graduating from Ole
Miss in 1983 with a B.B.A,,
Doty joined Trust Company
Bank in the Capital Markets Di-
vision. He also founded Atlan-
ta Washer and Dryer Leasing,
which turned into Appliance
Warehouse and was ultimately
sold to Coinmach Laundry.

“I have started a couple of
businesses and have expe-
rience — from raising capi-
tal, running and growing the
business and selling the busi-
ness to a publicly traded com-
pany,” Doty said. “I believe in
the four T’s of treasure, time,
talent and ties. So I look for-
ward to spending time, shar-
ing my learned talents and
earned treasure at the univer-
sity where I have developed
many ties.

“I am very impressed with
what the CIE has accom-
plished. The leadership, fac-
ulty, staff and students have
all done outstanding work. I
am excited to be involved and
look forward to contributing
for years to come. I just hope
my gift can make a difference

to someone who’s getting
started in the business world.”

Doty has been with APA
since 2002 and in the munic-
ipal bond business for over 35
years. He worked for SunTrust
Equitable Securities for 16
years, eventually serving as di-
rector of national institutional
municipal sales. In 1999, he
co-founded Municipal Trade,
an online public finance in-
vestment bank, as president
and COO.

The donor is a former board
chair of Prevent Blindness
Georgia and a past advisory
board member at Skyland
Trail, George West Mental
Health Foundation. He is a
member of the National Fed-
eration of Municipal Analysts
and the Southern Municipal
Finance Society.

Doty has been included in
Barron’s list of Top 100 Inde-
pendent Wealth Advisors and
Top 1,200 Advisors. Addition-
ally, he has appeared on CNBC
to discuss topics related to the
municipal bond market.

Doty is a lifelong Rebel fan,
having grown up in Senatobia,
only 45 miles from campus.

“I grew up going to Ole Miss
football games,” he said. “I re-
member watching Archie play
from 1968 to 1970. I knew
then that I wanted to attend
Ole Miss and never thought
about going anywhere else.”

Doty and his wife, Carol,
have three grown children:
Lanier and Charles, both UM
graduates, and Virginia.

BY BILL DABNEY

To make a gift to the Charles R. Doty CIE Support Fund, mail
a check to the University of Mississippi Foundation, with the
fund’s name noted in the memo line, to 406 University Ave.,

Oxford MS 38655.

For information on ways to support the School of Business
Administration and the CIE, contact Patrick Salter, associate
director of development, at psalter@olemiss.edu or
662-915-1584.

School of Business Administration Dean Ken Cyree (left) and Charles Doty
(right) are pictured with business students Maryn Sifrit and Madison Hanna,
the 2024 winners of the $10,000 Charles R. Doty Entrepreneur Award,

and second-place winners of the Gillespie Business Plan Competition.
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OLE MISS ALUMNI ENCOURAGE

STUDENT ENTREPRENEURS AT SUMMIT

More than 250 students
gather to gain insights
from local success story

I__I he University of Mississippi gradu-
ates responsible for introducing a
groundbreaking marketplace app
that has made thrift fashion more

—_l accessible for college students en-
couraged budding entrepreneurs and offered
advice at the sixth annual REDe Entrepreneur-
ship Summit.

Hosted by the UM Center for Innovation and
Entrepreneurship, the annual summit cele-
brates and enhances entrepreneurial initiatives
undertaken by Ole Miss students from various
disciplines, with a unique theme bheing empha-
sized each year.

“The sixth annual REDe Summit was about
inspiring our students to find their calling and
to better understand where their passion lies,”
said Clay Dibrell, CIE co-director. “As we cele-
brate the University of Mississippi’s 175th an-
niversary, we want our students to be inspired
by their calling and to better understand how

passion can pull them through difficult times by
having their life callings drive their passion.”

More than 250 students gathered to hear from
Claire Ficek, an Ole Miss integrated marketing
communications junior from Maple Plain, Min-
nesota, as well as William Ault, Clara Agnes Ault
and Eli Allen, all Ole Miss alumni and co-found-
ers of Curtsy, along with their CEO, David Oates,
who moderated the panel discussion.

“Meeting the Curtsy team and hearing their
story about how they got their start right here
at Ole Miss inspired me and many of my peers
who were in attendance,” said Ficek, founder
of Altar’d Socials, a social media management
company that she started in high school. “I think
it’s safe to say that the CIE equips their students
to be successful entrepreneurs, no matter what
field of business they may enter.”

Ficek, the summit’s opening speaker, was
also the first-place winner of the 2023 Gillespie
Business Plan Competition in April.

(R =dp L=y "] ) III-
sersity of Missl

More than 250 students gather to hear the success story behind Curtsy, a marketplace app
for college students to buy, sell and rent clothing items from other college students.

Claire Ficek, an Ole Miss integrated
marketing communications junior
from Maple Plain, Minnesota,

and founder of social media
management company Altar’d
Socials, was the opening
speaker for the REDe event.

As head of growth for Curtsy, William Ault
focuses on developing the business through
marketing and product initiatives to reach more
customers.

“I enjoyed visiting Ole Miss and speaking with
students interested in starting businesses,”
he said. “I was excited to share our challenges

and experiences starting a company in Oxford,
hoping it would help students avoid making the
same mistakes.”

Julia Frazer, a junior marketing major from
Baton Rouge, Louisiana, and a Catalyzing En-
trepreneurship and Economic Development
Scholar for the Grisham-McLean Institute for
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The Curtsy team gather for a photo after the breakfast meet and greet with the CIE team
and students. (From left) Clara Agnes Ault, William Ault, Eli Allen and David Oates.

Public Service and Community Engagement,
attended a meet-and-greet breakfast with the
Curtsy team before the summit.

“The occasion was profoundly inspiring,”
Frazer said. “It offered firsthand insights from
the founders of Curtsy, each with a unique, light-
hearted and incredible take on their journey.

“Their collective ability to pool ideas and cre-
ate Curtsy showcased the power of converging
passionate minds.”

After honing their concept at Ole Miss and
landing a grant in 2015 from the Rebel Student
Venture Fund, the Curtsy founders moved to
San Francisco, where they have raised more

than $15 million in capital. The company has
grown into a nationwide business and has a
projected 2024 revenue of $30 million.

“It is just great to see our former student en-
trepreneurs follow their calling and become
so highly successful through their passion and
hard work,” Dibrell said. “Given the engage-
ment and questions from the audience, I could
see they were inspiring our students for what
comes tomorrow.

“These are the lessons that we want our Ole
Miss student entrepreneurs to embrace.”

The Curtsy team also served as judges for the
2023 Servin’ the South Business Model Compe-
tition the following afternoon.

“I loved seeing all of the student businesses
and how the startup community in Oxford has
grown so much just in the few years since we
were in school,” said Allen, Curtsy’s chief tech-
nology officer.

“It really speaks to the level of commitment
by the university and the CIE faculty; I'm excit-
ed to see it continue to flourish in the years to
come.”

SUBMITTED

BY ANGELICA OWENS
PHOTOS BY JOE WORTHEM

UM alumnus William Ault (right) speaks about
the establishment of marketplace app Curtsy,
along with co-founder Clara Agnes Ault.

Ralph and Pat Doering enjoy
Phi Delta Theta Casino Night
2022 at The Jefferson in

Oxford with their son, Henry.

‘NIL for Academics

Parents of UM student make gift to help attract top-tier faculty

recent gift to the University of
Mississippi from Pat and Ralph
Doering will help attract top talent
to teach and research within the
School of Business Administration.

The Fort Lauderdale, Florida, couple’s
$50,000 gift will establish the Doering Family
Endowment for the School of Business.

Though the Doerings attended other univer-
sities, they are members of UM’s Family Lead-
ership Council, having joined when their son,
Henry, enrolled at Ole Miss two years ago. Hen-
ry Doering is a sophomore business major and
history minor who hopes to have a career in real
estate. He also is an active member of Phi Delta
Theta fraternity.

“Dean Ken Cyree has made it clear that build-
ing an endowment, a war chest, if you will, to
give him more opportunity to attract and retain
the best faculty for the business school is one of
his top priorities and initiatives. This resonated
with our family,” said Ralph Doering, a real es-
tate investor based in Fort Lauderdale.

“We understand that in the sports world,
business world and academic world, the com-
petition to attract and retain top talent is fierce.
If Ole Miss wants to attract top talent for the
business school, it needs to have the resources

to make it happen, and that means money.
Think of this faculty support endowment as NIL
for academics.”

Cyree said the Doerings’ gift will transform the
lives of hundreds of students every semester.

“Having a stellar faculty is crucial to provid-
ing the incredible educational opportunities we
offer our students,” the dean said. “The formal
part of education is performed by the faculty,
and the extent to which we can attract and re-
tain world-class faculty greatly determines our
future as a university.”

In addition to supporting academics, the Do-
erings have also made gifts to Ole Miss athletics.

“Ole Miss is hot right now,” Ralph Doering said.
“Whether it is the baseball championship, the
10-2 foothall team heading to the Peach Bowl, the
climbing academic profile or the record-break-
ing student enrollment numbers, it is easy to see
that Ole Miss is hot and firing on all cylinders.
There’s no better time than now to make an in-
vestment in the University of Mississippi.

“Our family is going to keep supporting this
endowment on an ongoing bhasis, and we hope
others will see the value in contributing to Dean
Cyree’s faculty support initiative.”

BY BILL DABNEY

The Doering Family Endowment for the School of Business Administration is open to support
from businesses and individuals. Gifts can be made by sending a check to the University

of Mississippi Foundation, with the fund’s name noted on the memo line, to 406 University

Ave., Oxford, MS 38655 or by giving online at give.olemiss.edu. For more information about
supporting the School of Business Administration, contact Angela Brown, senior director of
development, at browna@olemiss.edu or 662-915-3181. For information on joining UM’s Family
Leadership Council, contact Brett Barefoot, executive director for central development, at

bmbarefo@olemiss.edu or 662-915-2711.
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Participants hear from industry representatives at a panel discussion during the 22nd annual Banking and

Finance Symposium. The 2023 symposium set a record for the event with more than 250 registrants.

Banking Symposium Provides
Insights Into Timely Challenges

Event draws largest crowd ever as participants eye impact

of technology on industry

everaging digital assets, mergers
and acquisitions, trends in fintech
and the use of artificial intelligence
in banking were among the timely
__I topics addressed at the 22nd annu-
al Banking and Finance Symposium, hosted by
the UM School of Business Administration.

The conference, held Oct. 27 at the Oxford
Conference Center, drew its largest audience
ever, with more than 250 professionals from
17 states.

Looking to a future in the industry that will
include changes in technology and the intro-
duction of fintech and artificial intelligence,
symposium organizers made important addi-
tions to the event’s content, said Stan Viner,
chair of the school’s Banking and Finance Ad-
visory Board.

“This year technology panels — Fintech, Al and
Blockchain — were added to the lineup to offer
more variety as banks continue to employ a
‘technology first’ strategy,” Viner said.

Christopher Mihok, managing director at
Keefe, Bruyette & Woods, spoke as part of a
panel examining the future of mergers and ac-
quisitions in the industry. When asked about
red flags in the financial environment and how
they will affect the future of mergers and acqui-
sitions, Mihok offered an optimistic outlook.

“To me the biggest thing is to sit tight until we
have less uncertainty, more clarity (on) what the
Fed is doing, more clarity as to the path of infla-
tion, and ultimately an election that will lead to
more M&As in the future,” he said.

During an afternoon session addressing digi-
tal assets and the use of artificial intelligence in

financial institutions, the conversation revolved
around how to regulate and manage the growth
of AL

“Companies need to set guidelines on how to
use this and who can use it,” said Larry Pruss,
managing director at Strategic Resource Man-
agement. “There are problems with internal
inherent biases, and it could really create prob-
lems for a financial institution if your employee
is using Al without some rules and guidelines.”

The closing session shifted to strategic talent
planning, with a panel of experts exploring vital
facets of human resources, employee recruit-
ment and retention.

“People want to be on the winning team,” said
Sean O’Neal, partner in financial services/real
estate at Chartwell Partners. “People want to en-
joy the people they're with and not focus on pol-
itics. Be flexible where you can and you’ll open
up the talent pool.”

With a focus on fostering positive work-
place cultures, panelists discussed how to
create a more positive and welcoming work
environment.

“It starts from the top down,” said Marcus Mal-
lory, executive vice president and chief banking
officer at BankFirst. “It takes time for that cul-
ture to be developed.”

BY JACQUELYN DELAVALDENE,
SAMANTHA HENDRIX AND LAUREN MUNNELL
PHOTOS BY STELLA CONNELL

Business school interns Lauren Munnell (left), a senior
from Nashville, Tennessee, majoring in finance, and
Samantha Hendrix, a senior from Sacramento, California,
majoring in integrated marketing communications,

who, with Jacquelyn Delavaldene (not pictured), a 2024
marketing graduate from Dallas, wrote this story.
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The 2024 Banking &
Finance Symposium will
be held November 8.
Scan here to register.
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Stan Viner (left), chair of the Banking and Finance Advisory Board, and Ken Cyree (second from right), dean of
the UM School of Business Administration, congratulate Milton Ray ‘Hoppy’ Cole Jr. (second from left), recipient
of the 2023 Distinguished Finance Executive Award; and Charles Clark Jr., recipient of the 2023 Emerging
Finance Executive Award. The awards were presented at the school’s annual Banking and Finance Symposium.
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Student Entrepreneurs
Win $20,000 at
Gillespie Competition

More than 50 Ole Miss student teams competed for top prize

digital marketplace for vintage

clothing that allows sellers to

elevate their brand through a

shared customer base won first

place during the 20th Gillespie
Business Plan Competition at the University of
Mississippi.

Hosted by the UM Center for Innovation and
Entrepreneurship, the annual competition al-
lows Ole Miss student entrepreneurs to pitch
their business to expert judges for a chance to
win $20,000 and an office space at Insight Park.

Fifty-four student teams competed in the
event, with seven teams advancing to the final
round. All seven finalists received $1,250 in
funding.

Owen Ridgeway, a senior entrepreneurship
major from Jackson; Preston Rollins, a senior
business management major from Atlanta; and
David Markham, a senior accounting major from
Houston, Texas, are the founders of SellVNTG
(pronounced Sell Vintage), which took home the
Edward G. Francis Sr. Entrepreneur Award as
well as the competition’s first-place prize.

The team members developed the concept
of an online vintage marketplace and pitched it
to the CIE 18 months ago, said Ridgeway, CEO
of the startup. They entered the 2022 business
model competition but did not progress far in
that challenge, he said.

They honed their business plan and made the
finals of both the 2023 Gillespie competition
and Business Model Competition.

“A year and a half of mentorship, hard work
and consistency has positioned us perfectly to
compete and win the 2024 Gillespie Business
(Plan) Competition,” Ridgeway said.

This year’s competition was the largest ever,
with some $80,000 in cash prizes and awards,
said Clay Dibrell, CIE co-director.

“One of the amazing aspects of the Gilles-
pie Business Plan Competition is to watch the
growth from one year to the next, such as Sell-
VNTG going from a finalist in 2023 to winning
the $20,000 Melanie and Doug Wilson 2024
first-place prize and incubator space at the UM
Innovation Hub at Insight Park,” he said.

Ole Miss students Madison Hanna and Maryn
Sifrit, co-founders of the Collegemate App, won

Gillespie awardees and their awards

SRIJITA CHATTOPADHYAY

(From left to right) Preston Rollins, David
Markham and Owen Ridgeway, co-founders
of SellVNTG (pronounced Sell Vintage),
were winners of the 2024 Gillespie.

the Charles R. Doty Entrepreneur Award and
second place in the competition. The College-
mate App is an online platform that connects
incoming college freshmen to prospective
roommates.

“Preparing for the Gillespie Business Plan
Competition was beneficial in mapping out our
business’s future,” Hanna said. “The guidance
from our mentors and pitch coaches was su-
per helpful, along with the feedback from the
judges.”

“Collegemate has grown immensely over the
past year, and it would not have been possible
without all of the support from the CIE,” Sifrit
said.

Runners-up in the competition included:

» Ya Xin Huang, a senior entrepreneurship
major from Forest, founder of Sing Sauce

« Julien Bourgeois, a freshman com-
puter science major from New Orleans,
co-founder and CEO of Automatic AI LLC

« Claire Watkiss, a senior entrepreneurship
major from Chicago, founder of Needle

« Stephanie Handford, a senior mechanical
engineering major from Milwaukee, Wisconsin,
and Evan Lampsa, a senior entrepreneurship
major at the University of Miami, from Milwau-
kee, Wisconsin, co-founders of Ketchup Please

Madison Hanna and Maryn Sifrit,
co-founders of the Collegemate App

e Will McEwan, a senior accounting major
from Memphis, Tennessee, Alex Bailey, a
senior accounting and finance major from
New York; Eric Russ, a senior accounting and
economics major from Nashville, Tennessee;
and Carson May, a senior finance major from
Austin, Texas, co-founders of Sticky Boobs.

“We are excited to see what each of these
teams will do going forward,” Dibrell said. “En-
trepreneurship is alive and well in Mississippi.”

BY ANGELICA OWENS
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Ben Burnett (center) visits with real estate board
member Kendall Davis (right). Burnett (BBA

22) is an associate broker with Matthews Real
Estate Investment Services in Nashville.

Third Annual Real Estate
Career and Internship Fair
Q Success

UM School of Business Administration welcomed
real estate employers to campus

I I he UM School of

Business Admin-
istration hosted
its third annual
- Real Estate Ca-
reer and Internship Fair at the
Jackson Avenue Center in No-
vember 2023.
“The fall Career and Intern-
ship Fair is open to all majors
who have an interest in real

estate,” said Charles Hilter-
brand, instructional assistant
professor of finance/real estate.

“An interesting point to this
career and internship fair is
that members of the Ole Miss
Real Estate Advisory Board
will be actively participating in
the career fair.

“This is an excellent oppor-
tunity for employers, students

and board members to expand
their networks.”

Real estate professionals
displayed material on dedicat-
ed tables, and interview rooms
and sponsorship opportunities
were available upon request.

Companies represented at
the event included Mississip-
pi Title Group, Oxford Rental
Properties Co. PLLC, Henry

S. Miller Co., BBG Real Estate
Services, Hillwood Investment
Properties, Cushman & Wake-
field and Matthews Real Estate
Investment Services.

A Certified Commercial In-
vestment Member, or CCIM,
Institute table included mem-
bers from the Randall Com-
mercial Group LLC, NAI UCR
Properties, Overby Commer-
cial and The Estes Group Inc.
The UM Croft Institute also
presented a Freeman Grant in-
ternship opportunity for those
who wish to work with proper-
ty in East Asia.

“This is a great way for stu-
dents to meet companies that
are looking to hire young pro-
fessionals that want to be in
the real estate business,” said
Steve Donosky, president of
Henry S. Miller Co. and chair
of the UM Real Estate Advisory
Board.

“We specialize in all different
types of commercial real estate
from office, retail, industrial,
corporate services, appraisal

(66 )

The real estate career
fair, changed my life in
that I was able to make
the connection that led
to my current career and
first job out of college.”

— BEN BURNETT

management, etc. It is a great
way for students to meet com-
panies that want to hire and
potentially get a job offer.”

Recent Ole Miss alumnus
Ben Burnett attended the ca-
reer and internship fair in
2022, where he made connec-
tions that led to his first job
postgraduation.

“As for my experience with
the real estate career fair, for
one, the event changed my
life in that I was able to make
the connection that led to my
current career and first job out
of college,” Burnett said. “But
secondly, the special thing
about the event is that you're
able to meet face-to-face with
Ole Miss alums who not only
had the same desire to get into

Peyton Adams (left), of Cannon Cleary Real Estate in Oxford, with George Haymans, of Haymans & Co. PLLC,
also in Oxford, at the third annual real estate career fair on the UM campus.

CRE after college, but more
importantly tap into the vast
network of Rebels who are
in all aspects of the industry
across the country.”

Burnett works at Matthews
Real Estate Investment Ser-
vices in Nashville and rep-
resented the company at the
event.

“The Ole Miss real estate
major is one of the oldest and
largest in the country,” Hilter-
brand said. “In the 2022-23
school year, there were 61 Ole
Miss students who received a
degree in real estate.

“The curriculum is heavily
focused on real estate invest-
ment and valuation. The fall
Career and Internship Fair is
a forum for our students to in-
teract with real estate profes-
sionals to aid students in the
formulation of plans for their
future career paths.”

BY LAUREN MUNNELL
PHOTOS BY
SRIJITA CHATTOPADHYAY
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UM HOLDS INAUGURAL EXPERIENTIAL LEARNING WEEK

Events showcase experience
as fast track to success

I Ihe University of

Mississippi host-
ed its first Expe-
riential Learning

. Week Sept. 12
and 14 on the UM campus.
Faculty and students from
across campus joined together
for seminars, workshops and
a resource fair, all providing
insights on the importance
of experiential learning in to-
day’s world.

“Experiential learning al-
lows students to learn by do-
ing and can help them confirm
their strengths and interests,”

said Wesley Dickens, asso-
ciate director of experiential
education and partnerships
for the School of Business Ad-
ministration. “This week was
dedicated to highlighting the
many forms of experiential ed-
ucation, such as internships,
study abroad, volunteering
and student leadership in
campus organizations, as well
as campus resources that sup-
port students in gaining this
valuable experience.”

To commence the week,
the business school brought
in Michael True, founder of

InternQube.com and an ex-
pert in the field of experiential
learning, to give faculty mem-
bers a presentation on the
importance of internships for
their students’ future success.

“[Faculty] have the ability to
impact the lives of students in
a very significant way by help-
ing them find and successfully
proceed through an intern-
ship, and hopefully more than
one internship, which will pre-
pare them for the workplace,”
True said.

Following the presenta-
tion, True hosted a student

Alyssa Taylor (right), a senior from Panama City, Florida, majoring in
general business, visits with an attendee at the internship showcase at the
Student Union. Taylor interned for Weatherford International in Houston,
Texas, over the summer helping to develop a facilities-transfer plan.

KEVIN BAIN

Mike True (third from left), founder of InternQube.com, with members of the UM

business school’s career preparation team. They are (from left) Wesley Dickens,

director of career services; Meg Barnes, former director of undergraduate
career preparation; and Colleen Clark, career events coordinator.

workshop focused on helping
students map the most effi-
cient pathway to their desired
postgraduate career. Among
the topics covered were re-
sume building, interview
preparation, internship con-
duct and learned marketing
experiences to demonstrate to
future employers.

The week culminated with
the internship showcase,
sponsored by the UM Division
of Outreach, where students
discussed internships with
representatives from the UM

Internship Experience, the UM
Career Center and eight stu-
dent interns from six different
academic units.

The eight student interns,
each a senior undergraduate,
were chosen by their depart-
ment for completing an out-
standing internship over the
summer.

“My internship was exactly
what I wanted,” said Alyssa
Taylor, a general business ma-
jor from Panama City, Florida,
who plans to work in the oil
and gas industry. “I interned

Right now, it’s early, but I'm already looking
to line up internships. I think the classroom
can only teach so much, and I believe that
getting real work experience will give me a
great competitive edge in the job market.

— AARON WYCKOFF

for Weatherford International
at their headquarters in Hous-
ton, Texas. They really allowed
me to explore the oil industry
and what I could see myself
doing in the future.”

Students of all classifica-
tions attended the showcase,
and they greatly appreciated
the opportunity to talk intern-
ships peer-to-peer.

“It was encouraging to speak
with fellow students who have
already  accomplished so
much at their internships,”
said Aaron Wyckoff, a soph-
omore finance major from
Plainfield, lllinois. “Right now,
it’s early, but I'm already look-
ing to line up internships.

“I think the classroom can
only teach so much, and I be-
lieve that getting real work ex-
perience will give me a great
competitive edge in the job
market.”

BY LANDRY SUTTON
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OleMiss, | Business

Administration

t the heart of the University of Mississippi’s School of Business Ad-

ministration is the mission to produce exceptional business leaders

today who will make a positive impact on the world tomorrow. We

are proud of national rankings and more than 107 years of lasting

experience. Our commitment to preparing students for rewarding
careers demands innovation and dedication, and we continue to put our students
first to make an impact for the future.

The School of Business Administration has proven worthy of your investments.
Over the last five years, our school has excelled more than ever with the impact
of the career preparation initiatives. Ole Miss undergraduate business students re-
ported average starting salaries of more than $57,000. An impressive 97% of un-
dergraduate students earn their diplomas and are employed or pursuing additional
degrees after graduation.

Whether you are interested in providing student scholarships or support for fac-
ulty, staff, career services, experiential learning or facilities, find out more about
the various ways you can support the business school by contacting Angela Brown,
senior director of development, at browna@olemiss.edu or 662-801-0569.

Be a part of fueling the momentum in the School of Business Administration for
generations of Ole Miss business students to come. You can make a gift online at
umfoundation.com/GiveToBusiness. Please remember gifts of all sizes combine to
have a powerful impact.
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FAC U LTY Updated 7/25/24

MARKETING

Dr. Barry Babin; Chair, Phil B. Hardin
Chair of Marketing, Professor

Dr. Kashayar Afshar; Assistant Professor

Dr. Bahram Alidaee; Professor,
School of Business Fellow

Dr. Tony Ammeter; Director of
Outreach and Continuing Studies,
Assoc. Provost, Dean of General
Studies, Associate Professor
of Management and MIS

Dr. Laurie Babin; Instructional
Associate. Professor

Dr. Victoria Bush; Professor,
Donna Ruth Roberts Scholar

Dr. Melissa Cinelli; Assistant Professor

Dr. Sumali Conlon; Associate Professor

Dr. Sam Cousley; Instructional
Associate Professor

Dr. Cong Feng; Associate Professor,
Morris Lewis, Jr. Lectureship

Mr. RJ Hill; Instructional
Assistant Professor

Dr. Gary Hunter; Founders Chair
in Marketing/Data Analytics,
Associate Professor

Dr. Saim Kashmiri; Associate Professor,
Mr. & Mrs. James E. King Lecturer

Dr. David Mathis; Assistant Professor

Dr. Christopher Newman; Self Chair of
Free Enterprise, Associate Professor

Dr. Tim Overton; Instructional
Assistant Professor

Dr. Jamison Posey; Instructional
Assistant Professor

Dr. Carla Rego; Instructional
Assistant Professor

Dr. Cesar Rego; Professor

Dr. Matt Shaner; Instructional Assistant
Professor, Director of BASE

Dr. Nicholas Sullivan;
Assistant Professor

Dr. Kexin Xiang; Instructional
Assistant Professor

Dr. Da Xu; Assistant Professor

MANAGEMENT

Dr. Richard Gentry; Chair, Professor,
Founders Chair of Entrepreneurship,
Co-Director of the Center for
Innovation and Entrepreneurship

Dr. Danielle Ammeter; Associate
Dean for Undergraduate Programs,
Instructional Associate Professor

Dr. Josie A. Burks; Instructional
Assistant Professor

Dr. John Berns; Associate Professor,
Mike Starnes Lecturer

Dr. Maria Berns; Associate Professor

Mr. Randall Carroll; Instructional
Associate Professor

Dr. Allyn Cascio; Instructional
Associate Professor

Dr. Aleta Crawford; Instructional
Assistant Professor

Dr. Kristin Cullen-Lester; Associate
Professor, School of Business Fellow

Dr. Walter Davis; Professor, Wm.
Gresham Jr. Entrepreneurial Lecturer

Dr. Shu Deng, Assistant Professor

Dr. Clay Dibrell; Professor, Chair
of Entrepreneurial Excellence,
Co-Director of the Center for
Innovation and Entrepreneurship

Mr. Troy Felver; Instructional
Associate Professor

Dr. Christopher Fisher; Instructional
Associate Professor

Dr. Larry Goehrig; Instructional
Assistant Professor

Dr. Bud Hamilton; Instructional
Associate Professor

Dr. Yankun Jia; Instructional
Assistant Professor

Dr. Paul Johnson; Associate Dean,
Thomas Colbert Lecturer in
Entrepreneurship, Associate Professor

Dr. Houston Lester; Assistant Professor

Dr. Cindy Maupin; Assistant Professor

Mr. Lou McPhail; Instructional
Assistant Professor

Dr. Alona Murry; Instructional
Assistant Professor

Dr. Joyce Nabisaalu; Visiting
Assistant Professor

Dr. Eugene Paik; Assistant Professor
Dr. Brady Shanklin; Assistant Professor

Mr. Jason Ware; Instructional
Assistant Professor

Dr. Julia Welch; Instructional
Assistant Professor

Dr. Hyun-Soo Woo; Associate
Professor, Yvonne M. and Clyde
B. Edwards, Jr. Lecturer

Dr. Seong Won Yang; Assistant Professor

FINANCE

Dr. Bonnie Van Ness; Chair, Professor,
Otho Smith Professorship

Dr. Mercer Bullard; Assistant Professor

Dr. Ken Cyree; Dean, Professor,
Mississippi Bankers Association
Chair of Banking

Dr. Violetta Davydenko; Instructional
Assistant Professor

Dr. Frederick Dewald; Instructional
Assistant Professor

Dr. Kathleen Fuller; Professor, Tom. B.
Scott Chair of Financial Institutions

Dr. Lixiong Guo; Assistant Professor

Dr. Charles Hilterbrand; Instructional
Assistant Professor

Dr. Jihoon Hwang; Assistant Professor

Dr. Ken Johnson; Professor,
Endowed Chair of Real Estate

Dr. Lynn Kugele; Instructional
Assistant Professor

Dr. Andre Liebenberg; Professor,
Robertson Chair of Insurance

Dr. Ivonne Liebenberg; Instructional
Assistant Professor

Dr. Jingshu Luo; Assistant Professor

Dr. Scott O’Brien; Instructional
Assistant Professor

Dr. Robert Van Ness; Director
of Graduate Programs, Bruce
Moore Scholar, Professor

Dr. Mark Walker; Associate Professor

STA FF Updated 7/25/24

DEAN’S OFFICE

Elisabeth Alexander, Program Manager
Dru Collins, Financial Specialist

Stella Connell, Manager of Marketing and
Communications

Dee Edwards, Business Manager
Frank Estrada, Media Specialist

James Flanders, Program Coordinator for
the General Business Program

Sam Hammoud, Director of Operations
and IT Services

Del Hawley, Business Analyst

Joel Jordan, Technical Specialist

Kathy Mikell, Administrative Secretary

Fritzi Rickles, Program Manager

Teresa Rowsey, Administrative Secretary

Kathy Shoalmire, Project Manager - Risk
Mgt. & Insurance

Sital Sigh, Project Manager

Beth Whittington, Assistant to the Dean -
Academic Support

STUDENT SERVICES

Lauren Rowlett, Assistant Dean for
Student Services

Seph Anderson, Academic Adviser
James Barfield, Academic Adviser
Vickie Barksdale, Academic Counselor
Robyn Dye, Records Coordinator
Melanie Hall, Academic Counselor

Andreas Hilterbrand, Academic
Counselor

Chris Melton, Academic Counselor
Maurie Morris, Admissions Counselor
Kim Phillips, Academic Counselor
Cecelia Price, Academic Counselor
Sihya Smith, Academic Counselor
Kenya Thigpen, Program Assistant

DEVELOPMENT

Angela Brown, Senior Director of
Development

Jackson Ansley-Kurtz, Development
Associate

Molly Armitage, Development Associate
Patrick Salter, Development Associate

CAREER SERVICES

Wesley Dickens, Director of Career
Services

Colleen Clark, Coordinator of Event
Planning

Tyler Meisenheimer, Business Connect
Program Manager

MBA PROGRAM

Ashley McGee, Director of MBA Program

Amy Johnson, Records Coordinator

CENTER FOR INNOVATION
AND ENTREPRENEURSHIP
Tong Meng, Instructor, Director of Programs
Caitlin Moak, Marketing Specialist

Angelica Owens, Marketing Specialist



School of
0&% Business
" | Administration
253 Holman Hall

P.0. Box 1848
University, MS 38677

mUNIVERSITY
MISSISSIPPI




